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INTRODUCTION 
 
 
Denmark colonized Greenland for approximately 250 years. Greenlandic 
population has experienced the process of modernisation during the 1950s and 
1960s. Although the colonial rule ceased to exist in 1956, Greenland eventually 
has been given partial autonomy from Denmark in 1979. Notwithstanding the 
new autonomy, dubbed ‘Home Rule’, Greenlandic foreign and defence policy 
are still under responsibility of Denmark. Despite the fact that Greenland had 
claimed willingness for independence and continues to do so, it is even now an 
integral part of the Danish realm and Greenlanders are considered Danish 
citizens. 
While other European ex-colonial powers such as France, Great Britain, 
Holland, Portugal and to some extent Italy have undergone the process of 
decolonization, both in intellectual and concrete sense, Denmark instead has 
never loudly spoken about this process because it was never seen as colonial 
power in strictu senso.  
The self-identity of the colonizing subject, the identity of imperial 
culture, is inextricable from the otherness of colonized others, an otherness 
determined, according to post- and de-colonial writers, by a process of 
‘othering’. This term was coined by Gayatri Spivak for the process by which 
imperial discourse creates its ‘others’. In general terms, the ‘other’ is anyone 
who is separate from one’s self and thus, is described on the background of 
normalcy construed by that self. 
The possibility for potential dialogue between cultural Others has also 
remained an important aspect of the relationship between Denmark and 
Greenland. The dialogue with the Other is not simply ‘exclusion’, but an 
inclusion that stands as a precondition of communication, where dialogue 
implies meaning transfer across and between different cultures and ethnicities. 
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‘How can I know the other?’, ‘How can other minds be known?’ The term 
‘alterity’ shifts the focus of analysis to the ‘epistemic other’. (…) The 
construction of the colonised Other is fundamental to the construction of the 
colonial Self." (Ashcroft, 1998:11). The two questions that lay in the basis of the 
de-colonisation process can be actualised in the Danish-Greenlandic dialogue, 
as a dialogue between coloniser and colonised: ‘How can Danes know the 
Others-Greenlanders?’,  ‘How can Other-Greenlandic minds be known?’. 
 “Significantly, in this sense, the imperial nations are forced to redefine 
themselves in terms of the new ethnicities created by the influx of peoples from 
the erstwhile colonial margins” (Ashcroft, 1998:278). But the question is: who 
are the people/Others from the erstwhile colonial margins? Eskimos or 
Greenlanders? What do people in Denmark know about Greenland and its 
people? Is Greenland a fascinating island created by breath-taking mythology 
full of pervasive spirits and natural powers? Do Danes have any idea of the 
actual Greenland and its people or do they just assume Greenlanders as Eskimos 
who still live in igloos? What is the representation of the former colony in the 
school curricula? Does their actual picture of Greenland and Greenlanders 
almost always refer to the social losers standing on the square with a beer in the 
hand or to the happy people dressed in national suits that the Royal family visits 
every now and then?  
 
   Eskimos is what Greenlanders were named by the white men – calling a 
Greenlander an Eskimo today is considered patronizing as Eskimos supposedly 
mean: “Those who make snowshoes” or “those who eat raw flesh” (Lorentzen, 
1999:116). It was a name given to all people living along the artic coasts from 
East Greenland to Bering Strait. Eskimo is “exotic name for a past artic people, 
a notion without dynamic and actuality” in the modernity (Lorentzen, 
1999:117). The text that was originally published in 1907 by the Bureau of 
American Ethnology as part of its Handbook of American Indians North of 
Mexico has defined Eskimos. This text is not completely devoid of the 
paternalism and the prejudices prevalent at the time. Here is the reference:  
 
It is said to come from the Abnaki Esquimantsic, or from 
Ashkimeq, the Chippewa equivalent, signifying ‘eaters of raw 
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flesh.' They call themselves Innuit, meaning ‘people’. The 
Eskimo constitutes physically a distinct type. They are of medium 
stature, but possess uncommon strength and endurance; their 
skin is light brownish yellow with a ruddy tint on the exposed 
parts; their hands and feet are small and well formed; their eyes, 
like those of other American tribes, have a Mongoloid character, 
which circumstance has induced many ethnographers to class 
them with the Asiatic peoples. They are characterised by very 
broad faces and narrow, high noses; their heads are also 
exceptionally high. In disposition the Eskimo may be described 
as peaceable, cheerful, truthful and honest, but exceptionally 
loose in sexual morality (White, 1913:148-150). 
 
 
      With the proliferation of this kind of discourses the very process of 
Greenlandic othering has started.  
If it is considerably uncomplicated to find information about Eskimos as 
ancestors of contemporary Greenlanders, then it is difficult to obtain 
information on the contemporary Greenland and Greenlanders as a counterpart.  
The literature review has shown that in Danish cultural context is yet 
little critically written about contemporary Greenland or contemporary 
Greenlanders’ lifestyle. On the other hand a considerably vast number of 
references is available, which have to do with Greenlanders’ traditional culture 
and lifestyle, their mythology, geological and mineral wealth, and Greenlandic 
impact on the global ecology. Consequently the tenacity and strength of Danish 
prejudice towards Greenlanders is not known exactly. We could not identify the 
extent to which prejudice is capable to influence political and social actions of 
society; nor did we know which sections of society were the most predisposed 
to stereotypical rhetoric. In a word, we did not know the extent to which 
historical memory is capable of producing an antidote that can be used to 
prevent the appearance of prejudices. 
In order to gain an initial insight into the Greenlanders’ issue in general 
and especially of Greenlanders living in Denmark at the very beginning of our 
research we have conducted a background interview with a social worker at the 
Greenlandic House in Copenhagen, Ms. Ida Løvgreen. Greenlandic House 
serves as a point of reference and orientation of Greenlanders in Denmark. 
People, who today are moving to Denmark or in general leave 
Greenland, are strained by various reasons: education is still one reason, work 
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wise and, last but absolutely not least, social reasons. According to Ida sexually 
abused people with unprocessed traumas from childhood seem to move from 
Greenland to Denmark in order to be anonymous in bigger cities – mostly 
Copenhagen. Danish colonial-modernization project deteriorated Greenlandic 
traditional values and spoilt the men-nature harmony as Ida said. Men can not 
anymore practice their role of head of the family and the tribe so they can not 
exercise their masculine power. This “misalignment of values” (as implicitly 
perceived by the men) is the root of the increasing family violence among 
Greenlanders. Women escape to Denmark marrying Danes. But they cannot get 
used to the Danish culture and 70% of these inter-marriages broke apart. (Ida). 
Greenlanders are looking for alternative modes to catch up with the 
requirements of the modern era by escaping Greenland. Moreover, Greenlandic 
statistics are alarming according to her. The number of abortions performed in 
Greenland is higher than the annual birth rate, despite 25 years of 
comprehensive information campaigns about contraception and abortion. 
Moreover, Greenland has one of the highest suicide rates in Europe.  
In addition, Danish newspapers rarely dedicate space for Greenlandic 
issues. There are only two exceptions when they do so: when it is about geo-
strategic position of Greenland for the Kingdom’s defence and when the Royal 
family visits theirs oversees land (Ida). As an illustration, here we bring an 
accidental example of Danish media portrayal of Greenlanders. For instance, 
this is how Greenland is tendentiously viewed through the prism of 
central/metropolitan Denmark on its official web site. “The picture is much the 
same across Greenland, where a lack of Danish language command, poor 
discipline, and substandard academic ability lead scores of young people to 
drop out of the school system entirely” or “Too many students have been 
unpleasantly surprised to learn that it is actually important to show up on time, 
do your homework, and actively participate in class. Homesickness and 
personal problems have played a part in high absentee rates.”1 
The perspective is not sensitive to the ethnical differences. It seems that 
there is a call for another ‘modernization project’ that ought to solve 
Greenlandic incapacity to meet the modern era prerequisites. It is a kind of 
                                                 
1 www.denmark.dk  
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imperial discourse that refers to the colonized others who are marginalized by, 
identified by their difference from the centre and, maybe crucially, converted 
into the focus of the ‘mastery’ by the imperial self. The prejudices such as: poor 
discipline, substandard academic ability, unpunctuality, lazy that are insidious in 
this discourse:  
 
0.1. Research question definition 
 
The Greenlanders’ issue, which seems to be wrapped up in the “veil of 
silence” and is located in the “grey zone” of the society, caught up and fostered 
our interest in carrying out this research.  
One of the most important aims of the study was to gain an impression 
of the extent, content, strength and aptitude of the young Danes towards 
prejudiced thinking in regard with Greenlanders. Furthermore we were 
interested in finding out what mechanisms do underlie the process of prejudices’ 
construction. The findings concerning the prejudices that are to be obtained via 
empirical investigation, as a conjuncture of qualitative and quantitative 
approach, will be the decisive element that will condition the outlook of the 
communication strategy we would like to employ in order to address in 
sustainable manner the issue of Greenlanders in Denmark. We believe that the 
social perceptions in form of prejudices against the ‘Other’ are commencement 
and initial impetus for mutual misunderstanding, ignorance or indifference that 
might lead to widening the gap of inequality and weakening the communication 
between the Other and the Center while essentialising the ethnic differences. 
Moreover, the research on prejudice (Plous, Adorno, Yzerbyt and many others) 
puts forward that humans have proclivity to think with the aid of categories, 
foregone conclusion, preconceived notions and, all too often, with resort to 
social stereotypes. Finally, Adorno and his co-authors pointed out that rigid 
categorical thinking is a central constituent in prejudice. Prejudice, stereotyping, 
and discrimination often go hand-in-hand. (Adorno, 1950:67) 
Having in mind our initial background information we have formulated 
our cardinal research question as follows: 
 
 9
On which basis should a communication strategy be built 
in order to address prejudices and stereotypes that young 
Danes harbour against Greenlanders?  
 
The research hypothesis that could be distilled from the research 
question in form of initial predicaments of the research results could be defined 
as follows:  
 
Young Danes due to the lack of knowledge have 
developed prejudiced thinking towards Greenlanders!  
 
We believe that a public awareness campaign will be most suitable 
communication strategy that will raise the awareness of the prejudices 
harboured against Greenlanders and increase the knowledge in this regard. In 
order to develop efficient communication strategy that will serve our purpose, 
we drew upon the recommendations, as lessons learned given by DANIDA, on 
how the effective communication strategy should be developed: “Whole 
communication setting should reflect targeted population points of 
identification. What we need is literally to be a part of the local structure, the 
hopes and dreams of the targeted population” (DANIDA, 2000). Public 
awareness campaign involves double-folded communication between an 
organization and its public. It requires listening to the constituencies of the 
targeted population. That is why we have conducted empirical research and 
analyses of the targeted audience’s attitudes and behaviours.  
In this vein, we envisaged our communication strategy as public 
awareness campaign centring into the core of mitigating the prejudices towards 
Greenlanders. We will try to argue that in this manner the firm basis for further 
communication for social change campaigns can be established. We believe that 
before one embarks on the issues that anguish Greenlanders in Denmark the 
general atmosphere of debate and discussion should be promoted.  
According to the official statistics of Denmark, problems such as 
alcoholism, suicides, abortions, home violence are increasing in Greenland. 
Even though we are aware of these problems, we decided not to embark on the 
model of communication that deals with the empowerment of Greenlanders 
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aiming towards their behaviour change. We think that the general issue of 
Greenlanders must not remain in the restrained circle of ethnicity but should 
acquire wider societal acknowledgement. In the atmosphere of risen debate and 
awareness of the problems, especially acknowledgement of prejudices and 
stereotypes by the dominant/central social group, further communication 
strategies in form of communication for social change can be processed. Given 
the absence of debate and discussion about Greenlanders we thought that the 
very basic step into bettering the position of Greenlanders in Danish society 
should start by changing the perceptions and attitudes that Danes have towards 
Greenlanders. Having in mind the veil of silence around the issue of 
Greenlanders in Denmark we would like to shed light on this issue dragging it 
from the ‘grey zone’ background to the forehead of Danish interest. It is felt that 
further measures might be taken to monitor and improve the situation of 
members of this group living in metropolitan Denmark. 
Referring to the conclusion of EU Commission for Minority Rights that 
Greenlanders in Denmark are socially and economically disadvantaged (Council 
of Europe, 1999), we think that there are many particular modes this issue can 
be addressed through. Obviously there is requirement for changing the existing 
legislation regarding the notion of minority; there is need for revising the Home 
Rule autonomy of Greenland (for example, giving more freedom in the foreign 
policy sphere). However we would not like to indulge ourselves in that 
direction. We think that a social change, at the very outset, should be addressed 
by rising general public awareness of the issue in question. The experiences of 
western countries (especially postcolonial ones) point out that the most effective 
weapon against xenophobia, ethnocentrism, racism and indifference towards 
‘Other’ is to incorporate into historical consciousness the results of a blunt 
confrontation with the stereotypes and prejudices followed by open discussion 
of the responsibility felt for former colonies.  
 
0.2. Target group definition  
 
Given the restricted time and cost of our research we faced the 
impossibility of addressing wider Danish population. We decided, instead, to 
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embark on researching prejudices tackling indicative amount of Danish 
population, namely the young population of Danes. However, we do not have 
intent to make any correlation between the inclination towards prejudices and 
the place of residence or other social-demographic factors such as age, gender, 
and education.  
According to Miriam Webster dictionary the definition of youth is: the 
time of life when one is young; especially the period between childhood and 
maturity, or young person is person especially between adolescence and 
maturity. In accordance with previous descriptive definitions and for the mere 
purpose of our research we drew on the WHO definition of young population2 
that equates with the numerical explanation of adolescents, i.e. encompasses the 
age group of 14 to 19 years old people. Nonetheless, the question when one 
becomes an adult will still be open, although for many the legal age of maturity 
coincides with graduation from secondary school.  
Consequently, our research sought to examine how the perceptions 
towards Greenlanders are created by the young Danes. As regards measures, 
sensitizing youngsters at early age is crucial, as attitudes learned by them are 
pursued further into adulthood. Identity is a relational entity so it is shaped in 
relation with the Other. During the adolescent period young people go by 
default through the intensive individual and social identity creation process. In 
this fashion we have had chance to vivisect the process of identity creation 
highlighting it both as developmental stadium of persons’ identity (individual 
perception) prevalently shaped through education and as socialisation (social 
perception). Young people are still tightly connected to the school as medium of 
education and socialisation that help us focus our public awareness campaign to 
the school context. This way our project hypothesis corroboration is rendered 
more plausible. Since the identity is shaped via stereotypes one develops 
towards the Other and the stereotypes are completely learnt via socialization and 
education, as Giddens argues, we believe that the process of creating social 
perceptions is the most noticeable at this stage of personal development. 
Nonetheless Cobb and Bowers described family, school, and peer groups as 
contexts for learning and knowledge transfer instrumental in the development of 
                                                 
2 www.who.org  
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skills, including those needed for self-definition (Cobb & Bowers, 1999:4-15). 
Given the fact that we are interested in how social perceptions are profiled, it 
was of immense importance to target consistent, cohesive group passing more or 
less through the same stadiums of identity creation.  
The human developmental process is a lifelong progression which 
envelopes physical, behavioural, cognitive and emotional growth and change. In 
the course of this process each person develops attitudes and values that guide 
forthcoming choices, relationships and understanding. At this stage of lifecycle 
identity formation is fostered by cognitive growth. This population group is 
more susceptible to changes and because of that we believe that will be easily 
responsive to the campaigns’ messages.  
We believe that young Danes have developed prejudiced thinking in 
relation to Greenlanders because of the unbroken trait of the cycle of prejudice 
reproduction. This has rather contributed and increased the ignorance and 
indifference to the problems that Greenlanders face in Denmark today, and 
conversely induced absence of understanding and constructive attitude towards 
Greenlanders as Danish citizens. The absence of information together with 
pervasive, stereotypic portrayals of certain groups in the media can reinforce the 
erroneous belief that one's personal biases about these groups are not biases but 
an accurate reflection of reality. Personal prejudices, reinforced by systemic 
factors (school and media), tend to go unchallenged unless individuals actively 
attempt to increase their self-awareness and control these prejudicial attitudes 
and beliefs.3  
Public awareness campaign will stimulate a debate heightening self-
awareness in the society, starting with the adolescents who are in the process of 
developing their self understanding and who will be future stakeholders of the 
society. The debate, we believe, would hoist more eyebrows on the issue and 
encourage people, especially our target group, to seek more information in order 
to disprove stereotypes and prejudices. The public awareness campaign will 
strive to assert and promote that alternate interpretation of Greenlanders is 
merely possible. We are aware that behaviour or habits, which form substantial 
part of the identity, are difficult to dispel. However we are also aware that 
                                                 
3 Public Service Commission of Canada official web site: http://www.psc-cfp.gc.ca/  
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identity is not static and is a work in progress, as Hall put it “human identity is 
always under construction” (Hall S., 1996:14). 
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CHAPTER ONE: Theoretical background 
 
 
Making comprehensible the theoretical background of the research is 
undertaking that will furnish us with crucial understanding of the prejudices as 
social phenomenon, research variables and as a communication genre between 
different ethnic groups such as Danes and Greenlanders in our specific case. 
Expressions such as “ethnic groups”, “ethnic minority”, "group 
identification" and “nationalism” have become relatively common terms in the 
English language and are rampantly used by the media, politicians and even in 
every day conversations, although they seem to be vague and blurred. These 
terms have been main preoccupation of many researchers since the late 1960s, 
and are still today. Because of their visibility in the modern societies today and 
the impossibility to overlook them, group identification, ethnicity, nationalism 
and race have become very challenging and vital phenomena of academic 
interest. 
In the early twentieth century, many social theorists held that ethnicity 
and nationalism would decrease in importance and eventually vanish as a result 
of modernization, industrialization and individualism (Eriksen, 1993). 
It hasn’t come about yet. On the contrary, ethnicity and nationalism have 
increasingly grown in political importance in recent years. 
It is rather blatant that our research question calls upon three 
categories/variables Danes, Greenlanders and prejudice. We believe that these 
categories respectively trigger three theoretical concepts: citizenship, 
ethnicity/nationality and social perception. All these concepts are sturdily 
intertwined and subsequently it is difficult to discern one another. 
As a matter of fact this phase of our project hunt for clarifying some of 
these terms. For this purpose we are drawing upon theories originating in 
sociology and social psychology. In the following paragraphs we shall briefly 
explain these central theoretical concepts that are per se extremely disputable 
and delicate, and for the sake of precision we will put them in a rather simplistic 
way using the subsuming concepts of ‘cultural insiderism’ (P. Gilroy), 
‘ethnification’ (Oomman) and ‘stigma’ (Goffman). We deem appropriate that 
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through definition of the theoretical concepts foundation for sound execution of 
qualitative and quantitative research can be secured, embedding our case study 
in a wider conjectural context. The main idea was to establish link between the 
variables of our research and theory, vis-à-vis the empirical testing of their 
legitimacy in Danish cultural context.  
 
1.1. Danish ‘cultural insiderism’ 
 
We want to look at broader questions of ethnic identity that has 
contributed to the differentiated social perceptions against Greenlanders as 
Danish citizens and to the obtrusive sense of Denmark as a cohesive 
cultural/national community against which Greenlanders self-
conception/determination has so often been defined. Here the ideas of nation, 
nationality, national belonging and nationalism are paramount because they are 
inextricably attached to the Danish nation-state. Furthermore, they are 
extensively supported by rhetorical strategies that can be termed “cultural 
insiderism”, as Gilroy puts it: “However the forms of cultural insiderism 
typically construct the nation as an ethically homogeneous object and invoke 
ethnicity (ethnie) a second time in hermeneutic procedures deployed to make 
sense of its distinctive cultural content”. Cultural insiderism, is “an absolute 
sense of ethnic difference” (Gilroy, 2002:28). Such a 'cultural insiderism' builds 
upon a principle of the privileged position of the 'nation' and nationalism, as the 
defining identities for ethnic minorities and carriers of modernization projects. 
These concepts suggest the extent to which Greenlanders as Danish Other are 
'between nation' and nationalisms. Greenlanders, as a ‘by-product’ of the Danish 
colonial imperialism and modernization mission, have been the 'other', the 
outsiders to Danish modernity. 
The reductionism and essentialism of ethnic and national difference is 
capable of separating people from each other and deflecting them into social and 
cultural locations that are perceived to be mutually impervious and 
incommensurable.  
The role of fortifier of the Danish cultural insiderism in regards to 
Greenlanders was played out by the entire anthropological discipline, namely 
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the Eskimology. Writing about the core of anthropological ideas, Ardener 
argues that "anthropology at the creative stage consists of the transmuting of a 
certain kind of experience into a certain kind of text. For a time, only the actual 
or a similar experience can produce such texts. Later, however, people become 
skilled in imitating the texts themselves. What was once life becomes simply 
genre. (...) Within a genre texts generate texts" (Ardner, 1985:67). Eskimology 
was construing the genre of Eskimos, which as a fiction/myth was generalized 
to all inhabitants of Greenland in stark opposition to Danes. Eskimo genre 
mutated historically into master meta-narrative, a story that will be always 
suitable to narrate and embody the differences between the Centre and the 
Periphery. Here we have clearly the case of scientific prejudices or how certain 
anthropological discipline becomes the ultimate horizon of ‘valid’ interpretation 
that gradually catalyzed harbouring prejudices. Eskimology, unwittingly, has 
contributed to locate and fix a tradition for Greenlanders/Inuit, a tradition 
located somewhere in the pre-modern past which will act as a template for their 
authenticity. This discipline helped ‘reifying ethnical prejudices’ (Goffman, 
1963:55). The dichotomy ‘modern Danish’ and ‘traditional Inuit’ has frozen the 
diversities into prejudices. This way Greenlanders have pursued double identity. 
Sometimes in the literature they are actually termed ‘men in transition’; men 
caught in-between traditionalism and modernisation suffering from 
"acculturative stress" or "the loss of a sense of identity and self-worth" 
(Sørensen, 1999:177). The meta-narrative - incapability of becoming 
accustomed to the colonially imposed norms of modernisation imported from 
Denmark, from outside - is often invoked as an explanatory-matrix and etiology 
of almost all Greenlandic social problems (alcoholism, domestic violence, child 
abuse, suicide). This unique master narrative hindered the representation of this 
issue on a larger theoretical or globalized perspective, imposing Danish ‘cultural 
insiderism’ over the locally out-sided Greenlanders. It is often argued that the 
Greenlander man has been more directly confronted with Danish dominance and 
competition in workplaces, politics, etc., in the course of history. His traditional 
authority as a "proud hunter" and a “breadwinner” has been undermined and he 
is left humiliated and bereaved of identity and status (Petersen, 1994). That is 
obviously recidivism of post-colonial meta-narrative that offers a key for a 
momentary consolidation of in particular male authority in forms of violence, 
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crime and alcoholism (Bielefeld, 1998:89). As a consequence of relying on this 
approach, even slightly divergence from a Danish or West European standard 
tends to be interpreted as a symptom of a society out of balance. 
 
 
1.2. Greenlander’s ethnification 
 
On the other hand ethnification could be considered as the other side of 
the medal, as opposite and reverse to cultural insiderism, as a dwindled version 
of nationalisation or ethnocentrism. Different characteristics may serve to 
distinguish ethnic groups from one another, but the most usual are: language, 
history or ancestry (real or imagined), religion, the styles of dresses or 
adornment (Giddens, 1997:209). 
The process of ethnification is evident in the attenuation of the national 
integration and of the link between territory and culture. “An ethnie is a cultural 
collectivity that is outside its ancestral territory- actual (e.g., European Jews) 
or imagined (e.g., gypsies)” (Oomman, 1997:36). Apparently, according to this 
definition, Greenlanders living on the territory of metropolitan Denmark are 
ethnie and, albeit they have become eligible for basic human and citizenship 
rights, they are anyway treated as outsiders, strangers, aliens. “Nations are not 
simply physical entities but consist of communities to which their members have 
a sense of belonging. When a collectivity develops the feeling that it does not 
belong and/or is treated as an outsider because of its specific identity, it 
becomes an ethnie" (Oomman, 1997:19). It is however clear that the 
Greenlanders as Danish citizens are entitled to welfare or public participation 
only on the territory of Greenland. Consequently, on the metropolitan territory 
of Denmark they are not full-fledged citizens. Citizenship in such a case 
functions as a gadget of equality distribution. It can be seen, and it is the 
specific case of Greenlanders in Denmark, that these persons "are not only 
treated as ethnies (outsiders), but are also ethnified, that is marginalized and 
consigned to the bottom layer of the society into which they have migrated, 
irrespective of their skills, aptitudes and academic training" (Oomman, 
1997:190). 
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1.3. Stereotypes-prejudices-stigma 
 
The social interaction and communication between the in-group 
(insiders) of the dominant nation and the out-group (outsiders) of the ethnically 
Others, is enacted through the complex of prejudices-stereotypes-stigma.4 
Psychological interpretation of this complex is stereotypical thinking. It 
is thinking in fixed and inflexible categories. Stereotypes are likened to 
"pictures, images in the head," or mental reproductions of reality in form of 
overgeneralizations about the out-group. “It suggests, amongst other things, 
that people hold their stereotypes because of their aberrant personalities, their 
biased learning and cognition, or their limited information processing capacity” 
(Yzurbyt, 2002:157). 
Sociological interpretation of the prejudices, according to Giddens, is 
ethnocentrism, which is closely related to the stereotypes generation in terms of 
a suspicion of outsiders combined with a tendency to evaluate the culture of the 
others in terms and in comparison with one’s own culture (Giddens, 1997:245). 
Outsiders, in these terms, are thought as aliens, strangers and barbarians, 
primitive, morally and mentally inferior.  
On the other hand prejudices - literally ‘pre-judgments’ – as defined by 
Giddens, refer to opinions or attitudes held by members of one group towards 
another (Giddens, 1997:244). Prejudices are oversimplified, exaggerated 
notions for the out-group. They are due to the lack of knowledge, ignorance and 
misconception about the Other group which can result in lack of understanding 
and mutual exclusiveness rather than mutual comprehension and inclusiveness.  
Stigma usually refers to persons or groups who are not capable to 
comply with the standards that society reckons normal. It is related to socially 
construed, negatively valued differences. Founded on cognitive processes of 
categorisation and foregone conclusions, prejudices-stereotypes-stigmas are 
created through biased perception of the selected single attributes of the Other. 
In our specific case among valuation of wide range of characteristics upon 
                                                 
4 According to the social psychology, an "in-group" is a group to which someone 
belongs, and an "out-group" is a group to which the person does not belong.  
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which stigma erects such as gender, age, disability, diseases, religion, race and 
sexual orientation we have chosen to deal with the valuation based on ethnicity 
in accordance with our hypothesis that precisely this entity limits and shapes the 
social interaction between Greenlanders and Danes. In this enterprise we are 
ensuing Goffman who defined the image of ‘undesired differentness’ as 
precondition for stigma, especially for ‘tribal stigma’. Starting from the 
presupposition of the ethnical group lower status, national group “exercises 
varieties of discrimination, through which … effectively, if often unthinkingly, 
reduces life chances of the prejudiced out group. We construct a stigma-theory, 
an ideology to explain its  inferiority and account for the danger it represents. 
We use specific terms… and we tend to impute a wide range of imperfections on 
the basis of the original one…” (Goffman, 1963:5). This way social distance 
between ‘in-group’ and ‘out-group’ is maintained, social segregation fostered, 
intermarriages prevented. In-groups — to which a person feels loyalty — tend 
to ascribe inferiority to members of other groups as they ascribe superiority to 
themselves, rationalising their views with stereotypes (Powell: 2002:34). 
Therefore, it was the goal of our empirical research to investigate how the in-
group of young Danes ascribe ‘inferiority’ to the out-group of Greenlanders.  
Goffman described stigma as an attribute that is deeply discrediting 
within a particular social interaction. Prejudiced thinking highlighted in 
stigmatisation can to a certain extent has an impact on the policymaking, social 
interaction and communication. “Stigmatisation is ‘entirely contingent on 
access to social, economic, and political power that allows the identification of 
differentness, the construction of stereotypes, the separation of labelled persons 
into distinct categories, and the full execution of disapproval, rejection, 
exclusion, and discrimination’ (Link & Phelan 2003:367). Disguising the 
process of stigmatization of Greenlanders as Eskimos, tremendous alcoholics, 
under skilled and undereducated, that could have an impact on the social well-
being of this group, will be the milestone of the campaign intervention as raising 
public awareness on this issue. Ethnical stigma can negatively affect self-esteem 
and active public participation by the side of Greenlanders. Stigma can be used 
to draw boundaries which define some people as ‘outsiders’. These ‘outsiders’ 
can then be labelled as (un)desirable or dangerous. They bear an additional 
burden that may affect their self-confidence, performance and aspirations. 
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Moreover, stigma can be internalised by people who are stigmatised. The peril 
that Greenlanders as ethnically Others can become a ‘master status’ which can 
spoil the group’s identity is persistently present. This fact can contribute to 
further Greenlanders’ group tight closure and reluctance to seek care. We think 
that intervention to reduce Greenlanders ethnic group related prejudices and 
stigma are crucial for improving their care, quality of life, access to welfare and 
educational system. Changing the master imagery of Danes and their group 
sensitization for the issue in question are two techniques, if too ambitious to say, 
to eliminate than to attenuate the stigma. In this enterprise we are highly aware 
that the ethnic group related prejudices are often based on heresy rather than on 
direct evidence and are resistant to change even in the face of the new 
information as Giddens argues. This means that the public awareness 
intervention will be a time-consuming process and thus should build upon a 
thorough analysis of the target group.  
Through a public awareness campaign we want to stimulate, actually, 
what Paulo Freire calls ´coscienziaticao`: “the process in which men, not as 
recipients, but as knowing conscious subjects, achieve a deepen awareness of 
the sociocultural reality which shapes their lives and their capacity to transform 
that reality” (Freire, 1970:33). 
Before we embark on the enterprise of creating a public awareness 
campaign we should first justify his legitimacy. To achieve this we first need to 
make a methodic analysis of our target group i.e. carry out formative research. 
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CHAPTER TWO: Methodological background 
 
Our empirical research aims at a better understanding of the target group 
of our public awareness campaign. We believe that effective communication 
strategy can be ascertained only through in-depth research of the target group. 
“It is axiomatic in planned communication that the more one knows beforehand 
about the receivers (target group) and their needs, the greater the chances for 
effective communication” (Windahl, 1992:16). We believe that in this fashion 
we will meet the requirements of feedforward principle that to a certain extent 
assures the feedback of the campaign. “Feedforward is information about the 
target group and their possible reactions that is gathered by the sender prior to 
initiating communication with them” (Windahl, 1992:17). After having had an 
in-sight in what are the sources and the symptoms of the prejudiced and 
stereotypical thinking about ethnic out-group, we strive to produce a solid 
groundwork about the in-group knowledge and attitudes. This will allow us to 
find the best way to communicate ethnic prejudices related messages of our 
campaign to the young Danes. It was of immense importance to conduct 
empirical research in order to grasp profoundly how the target group/the in-
group members represent and change social reality that gives mount to 
prejudiced understandings of the world and of the people in it. 
We are of the opinion that the most appropriate methodology that will 
ultimately suit our needs will be a conjuncture between the qualitative and 
quantitative approach to knowledge building. In this light, we were striving to 
craft measured blend of survey questionnaire and focus groups. In this manner 
moulded multi-method approach will help us investigate the research question 
from, at least, two points of view. Moreover this multiple based approach “has a 
high degree of plausibility to social scientists who theorise the world in terms of 
the impact of (objective) social structures upon (subjective) dispositions” 
(Silverman, 2002:100). 
To compensate for the epistemological deficiency of both methods and 
given the availability of survey research and focus group on the same 
 22
respondents we were in position to correlate the sheer facts gathered through the 
survey with the interpretation/sense-making enterprise of the focus group in 
order to profoundly corroborate our project hypothesis. 
 
2.1. Quantitative approach to knowledge building 
 
In a nutshell, when we decided to employ the quantitative methodology 
of data production we were aware of its research limitations. Especially we were 
attentive to the fact that the “measures” have not their existence outside the 
interpretation hence they are not objective but intrinsically subjective entities.  
The positivistic philosophy underpinning such an approach accounts for 
high generalizability of findings given the deductive logic applied in it. The 
opportunity to obtain data by means of measurements in our case, which deals 
with the process of creation of images of the Other through social interaction, 
was considered an advantage. This approach allows us to reckon data as 
quantitative in nature and, simultaneously, relying on standardized measuring 
instruments, to compute the social perceptions in form of stereotypes and 
prejudices. To put it precisely, we were eventually interested in measuring 
young Danes liability for stereotypical thinking in relation to Greenlanders or 
whether they are prejudice-prone with their regard.  
The definition of a general quantitative problem area is an ongoing 
process that starts with the very first project idea. Because of the deductive 
status of the quantitative research, which begins with broader and ample query 
about general social features as to narrow them down at the latter stage, we have 
defined the quantitative sub-question that is to be addressed in the quantitative 
research, as follows:  
 
  Do young Danes harbour prejudices against Greenlanders? 
 
We have deliberately engaged three main concepts in defining our wider 
research question. Moreover the concepts are the nucleus of gravitation of 
meaningful characteristics. These characteristics can vary so they are taken in 
consideration as variables which consist of different categories called variable 
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labels. Generally, the results that will be gained from quantitative research and 
especially questionnaires “are highly standardized and restricted to factual 
statements about casual relationships between variables” (Gunter, 2002:210). 
At this stage, the abstract and theoretical concepts elaborated upon in the 
previous chapter, will gain status of variables that will be subjected to empirical 
research verification.  
 
• First concept is the concept of ethnicity (ethnified Other representing 
out-group). The variables of this concept fell into the category of ethnic 
groups that generates, in our specific case, variable label such as 
‘Greenlanders’; 
• Second concept is the concept of nation (cultural insider, representing 
in-group) that generates the variables of citizens with ‘Danes’ as variable 
label; 
• Third concept is actually the concept of social perception. This concept 
enacts variables, namely stereotypes- prejudices-stigma.  
 
Our preliminary research and literature review have contributed to shape our 
hypothesis that Danes, due to the lack of knowledge, have generated biased 
perception/prejudices against Greenlanders. Therefore, our hypothesis is a two-
tailed hypothesis. This means that we expect to find a relationship between the 
variables we have extracted. Given the fact that prejudice and stereotypes have 
to do with opinions or attitudes held by members of one group towards another 
(Giddens, 1997:267), we can contend that precisely this rationale lies in the 
basis of the relationship between Danish ethnocentric majority and Greenlandic 
ethic minority.  
Bearing in mind the complexity of the concepts we draw our attention upon, 
we strove to develop a very simple quantitative research question in order to 
make a balance. We were interested in finding out to what degree the 
interdependence of the three concepts intertwined through social interaction is 
interplayed in Danish context. We are apt to investigate whether the perceptions 
that Danes have towards Greenlanders are erroneous or biased. 
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Hence our quantitative research “what” sub-question can be specified as 
follows:  
 
What are the prejudices that young Danes harbour 
against Greenlanders? 
 
2.1.1. Design of survey questionnaire  
 
After having focused our research question through the development of a 
hypothesis, we entered the phase of the designing of the survey questionnaire 
that in our opinion will best meet our research predictions. We think that the 
survey is a popular model of data collection because it yields a useful and 
opportune way to acquire large amounts of data in a short time and at a low 
cost.  
We found survey to be extremely useful in our case that per se is aiming 
at investigating the perceptions and the attitudes towards ethnically ‘Other’, 
especially the stereotypes/prejudices generated with its regard. “Stereotypes are 
highly simplified and generalized social classifications of distinct group or 
people as object which implicitly or explicitly represent a set of values, 
judgments and assumptions concerning their behaviour, characteristic or 
history” (O’Sullivan, 1994:67). In this manner we can connect the core of the 
stereotypes with the mere purpose of the quantitative analysis. Using survey we 
can address the stereotypes in the most appropriate way because the stereotypes 
generating mechanism fits into survey’s methodological character. “The main 
purpose of quantitative analysis and a questionnaire survey is to collect data 
about peoples current attitudes and opinions, knowledge, habits, believes and 
behaviour” (Gunter, 2002:209). In our case, dealing with unobservable variables 
such as social perception and ethnicity, this kind of approach is particularly 
useful as said by Charles H. Mindel: “Surveys are particularly useful in helping 
to investigate unobservable variables, such as attitudes, believes, feelings, and 
ethical standards” (Mindel, 2005:134). 
At this stage, we would like to mention that we carefully took into 
consideration the distinction between what the facts are and what people believe 
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them to be, as a starting point of our research design having in mind that we 
deal with overgeneralizations of the out-group members in form of biased 
perception often considered as ‘transparent truth’ by the in-group members. 
In the process of designing the survey questionnaire we were trying to 
keep questions short, to use simple language, to avoid double-barreled and 
negative questions in order to reduce measurement errors as much as possible. 
Because to a certain extent we wanted to asses the level of prejudices Danes 
have in regard to Greenlanders, we choose to use close-ended rather than open-
ended questions. The reward of fixed-alternatives given as a choice to the 
respondents is fairly obvious. Answers of the survey are easily compared and 
can be without difficulty presented in a tabular way. These kinds of questions 
can elicit reliable responses on a topic, such as ours that can to a certain degree 
be affected by socially desirable norms of behaviour and as such to be an 
impetus for avoiding the ‘truthful’ answers. (We have had in mind the tendency 
of the respondents to adopt the socially desirable response kits in a way they 
think would make them appear positive. In our case dealing with socially 
disputable issues such as stigmatisation, nationalism, ethnocentrism and 
stereotyping, the possibility of eliciting socially desirable answers was likely.) 
On one hand, we were striving to elicit information about the quantum of 
knowledge the gymnasium students are in possession of, and on the other hand, 
we were attempting to obtain information about their prejudice-prone attitude 
asking them to agree or disagree with statements expressing strongly positive or 
negative prejudices.  
In the assessment of the prejudice-variable, as centripetal synergy of the 
other two variables, we have used the Likert scale of measurement of 
prejudices, because it consists of 5 sets/nuances of attitude statements that entail 
agreement or disagreement with openly expressed ethnical prejudices. The scale 
ranges from ‘totally agree’, ‘partially agree’ to ‘totally disagree’ and ‘partially 
disagree’ with intermediate option of ‘not disagree nor agree’ as ‘do not know’ 
solution. “Likert scaling presumes the existence of an underlying (or latent or 
natural) continuous variable whose value characterizes the respondents’ 
attitudes and opinions.” In the survey questionnaire we deliberately did not 
chose answers that will relinquish socially desirable or politically correct 
answers but we have rather posed ‘prejudiced question’ in order to assess the 
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level of taking them as truthful statements. The statements were considered to 
be hypothesis as a proposed explanation of the young Danes attitudes towards 
Greenlanders. Drawing upon this model the analysis was aimed at finding out 
positive or negative responses on the hypothesis.  
Subsequently, we have designed our survey as cross-sectional study to 
describe and explore the specific social phenomenon on the basis of the 
relationships among the variables of our interest. “Cross-sectional studies are 
used in explanatory and descriptive designs to test the relationships among the 
characteristics of members of a sample or population” (McMurty, 2005:276). 
 
2.1.2. Sampling procedure and strategy 
 
We have until now clearly defined our target group. However, given the 
fact that we have neither time nor resources to study the substantial amount of 
young Danes we took small subset of a population in problem. By definition, 
the representative sample should ‘look like’ the target population and has the 
same distribution of characteristics as the total population. But the question that 
is posed at this stage is whether our sample is representative and whether the 
findings can be generalised to the population from which the sample has been 
drawn. 
We have conducted our survey research at one gymnasium in 
Copenhagen namely the Metropolitan Gymnasium in Nørrebro. We have 
distributed our questionnaires to 60 students-respondents. The sample consisted 
of 33 female and 27 male respondents. However we did not take into 
consideration 3 of the respondents’ questionnaires because it was clear that are 
not properly filled out and the tendency to refuse the questionnaire investigation 
was obvious.  
The sampling method upon which we have based the choice of this 
sample is haphazard, accidental or convenience sampling method. The elements 
of the sample are selected for availability sampling because, simply, they were 
available and/or easy to find (McMurty, 2005:280). (This gymnasium was the 
only one that has affirmatively responded to our call for cooperation.) Above 
all, the choice is due to the practical fact that in gymnasium one can in a short 
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time reach a considerably big number of respondents. Nonetheless, as a 
consequence of using such a non-systematic method, we can not expect samples 
selected to yield representative sample. Moreover the size of our sample is 
noticeably small in regard to the entire target population we would like to 
address. According to the census 2000 in Denmark there are 136,969 female and 
142,700 male inhabitants at the age from 15 to 19, which amounts for 5.2% of 
the entire population. If we make simple calculation we will find out that our 
sample accounts for 0000,2% out of the entire population. Admittedly, this is 
scarce sample.  
 This fact is lowering the confidence that should be placed in the 
statistical generalizability over large population.  
However, following Kvale we would like to believe that: “Statistical 
averages are excuses for researchers who do not work hard enough to find the 
specific reinforcement schedules controlling the behaviour investigated” (Kvale, 
1997:102-103). 
Considering the fact that we expect to find very strong relationships i.e. 
reinforcement schedules among the variables we will need smaller sample to 
detect them. Furthermore we sampled rather homogeneous population which 
means that the sample could be slighter in number. Given that our research is a 
minor student study and not a large-scale national study we a priori accept the 
sampling error to be embodied in the research (McMurty, 2005:280). 
 
2.2. Qualitative approach to knowledge building 
 
 
Out of several available techniques within the qualitative methodology 
we have opted for the focus group. Focus group technique is used as an opinion 
generator to “generate data on the basis of social interaction and 
communication”. Consequently, the data collected on this manner will “reflect 
the social and cultural processes through which meaning, opinions and 
attitudes are shaped” (Tonkinss, 2004:205). In our specific case focus group 
was used in order different scopes to be achieved. First of all it served as a 
medium for a representation of collective viewpoints and understandings and, 
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thus, for “an alternative and authentic depiction of social reality and social 
interaction as a fertile ground on which prejudices-stigma are nurtured” 
(Tonkinss, 2004:206). Conversely, given the restricted period of time that we 
have at our disposal to carry out this research, we preferred precisely this kind 
of methodology because “focus group research is a practical means of 
generating data quickly and reasonably conventionally" (Tonkinss, 2004:198). 
Therefore, this type of research has contributed to a larger extent to our efforts 
of time-cost savings. 
The qualitative research sub-question to be tackled in the qualitative 
research was: 
 
How are stereotypes and prejudices created by the 
young Danes in relation to Greenlanders?  
 
The focus group technique consents to get closer to the mental apparatus 
of the respective target groups and to address the current/recurrent Danish 
attitude towards Greenlanders. We believe that via focus group investigation we 
will gain an in-depth insight into the process of formation of ethnically related 
prejudices. Bearing in mind the definition of identity as cultural fact mediated 
through the narratives and dialogues with the ´other`, and drawing upon the 
assertion that the identity has no existence outside the language/story/tail, we 
realized that the focus group technique particularly will provide us with the de-
construction of the sense-making process (storytelling) of the stereotypes. 
Furthermore, the rigid, categorical thinking, as we explained before, is the 
central ingredient in the process of prejudice creation. Stereotypes/prejudices 
are crude set of mental representation of the world. They perpetuate a needed 
sense of difference between the ‘self’ and the ‘Other’. Because there is no real 
line between self and the Other, an imaginary line must be drawn. (Gilman, 
1985:285). The mechanisms that help draw the imaginary line between the out-
group and the in-group entailing storytelling and fictional practices was to be 
de-camouflaged by the focus group investigation. 
Hence, the research aim is not to display ´general` public views, but to 
explore how the prejudices, as biased attitudes towards the out-group, are 
shaped in regard with categorical thinking, diverse social positions, 
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encompassing the social inclusion and exclusion, identity, identification, 
belonging, nation and race features. So, the focus group value and knowledge 
generation does not operate on the individual level exclusively, but “the focus 
group processes showed how attitudes were collectively shaped, both in 
confirming and hardening attitudes” (Gilman, 1985:286). We deliberately took 
an advantage of this feature of the focus group because we already have 
contended that the social perceptions are, as a last resort, collective in-group 
phenomenon and, as such, enter into the collective imaginary of certain 
population. Ethnic differences and prejudices are completely learned according 
to Giddens. Thus, they are mediated through narratives and education. 
Moreover focus groups “are more than just a forum for the representation of 
group views, they are a medium for the active formation for such views” 
(Tonkinss, 2004:198). To explore mutually negotiated consensus upon 
prejudices was of immense importance to us, as the prejudices are shared and 
jointly created by almost all members of the in-group.  
 
2.2.1. Focus group setting 
 
Focus group consisted of 7 students within the age of 14 to 19. Four 
respondents were male and the rest female. It took place at the Gymnasium 
classroom. The proxemic disposition of the participants was made in such a way 
as to contribute to facilitate the conversation i.e. sitting in circle. We decided 
one member of our team to be moderator and one to be an observer. The role of 
moderator was to moderate the dialogue and to give each member of the group 
the opportunity/time to explain his/her point of view and opinion about the 
specific subject matter and to avoid the possibility of some dominant/pervasive 
member. The moderator tended not to interfere too much into the conversation 
but using probing questions when necessary to keep the discussion focused on 
the track. The focus group discussion was video and audio taped in order to 
assure not loosing any vital information. The observer was used as a back-up 
option for the video and audio taping inadequacy in recording the body 
language of the participants. The focus group interview lasted 1 hour and a half.  
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2.2.2. Sampling procedure and strategy 
 
As aligned to the quantitative research we have employed the 
availability sampling method in selecting the participants of the focus group, as 
well. Seven students from the Metropolitan Gymnasium in Nørrebro were 
available. Apparently we have used a pre-existing group as focus group. 
Working with a pre-existing group was very useful because it provides the 
social contexts within which ideas are formed and decisions made and, at the 
same time, the group is fairly cohesive. On the other hand there is also a big 
disadvantage in having to do with a pre-existing group: the risk of over-
disclosure. Anyway every focus group is a very dynamic situation and, 
consequently, very unpredictable and impossible to plan in details before. 
Being aware of the shortcomings of this type of selection, we still bear in 
mind that focus group research is not about generalising from individual 
responses to wider population, but rather secures access to interactive discussion 
and collectively negotiated meanings. So, to put it differently, our aim was to 
replicate the creation of collective imaginaries/mythographies/narratives -of 
meaning and conversely of identity- that circulate among the participants of our 
focus groups. Thus, we do not want to claim that the participants of the focus 
group session are the representatives of the majority groups and larger 
population. We are rather more prone to perceive them as typical entities for the 
population in question. “The issue of representativeness has always been the 
Achilles heel of qualitative research” (Shrøder, 2003:118). 
Consequently our research focus was to investigate “how the 
respondents construct narratives of events and people and the turn-by-turn 
construction of meaning” (Shrøder, 2003:119). Subsequently, the data will 
acquire status of “constructed and situated narratives” and we can pursue the 
exploration of the repertoires of narratives that are employed in producing 
perception accounts by the respondents.  
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2.2.3. Design of interview guide 
 
The purpose of the interview guide is to provide an overall direction for 
the discussion. It is not in any view an equivalent of a survey instrument e.g. 
questionnaire and is not to be followed in detail or even necessarily in order. 
The guide is loosely structured and does not suggest potential responses. We 
were striving to make the question unstructured but unbiased, non-threatening 
and simple, as much as possible.  
After all we have created semi-structured focused interview schedule 
that includes some specific items, but at the same time considerable latitude is 
given to the interviewer. Semi-structured interview guides allow introduction of 
anticipated answers. Such organization in semi-structured interviews is often 
accomplished with ‘funnelling techniques’, in which a general item is followed 
up with more specific probing questions (McMurty, 2005:250). The interview 
starts with broad and general questions moving to narrower more specific and 
perhaps more difficult questions as the interview proceeds. At the beginning it 
was important for us to elicit as clear expressions of perceptions as possible, as 
to avoid the rationale mediation and conscious filter of the thought that might 
come later in the course of the interview when awareness of the topic will be 
increased. Furthermore, we thought that opening questions should also be 
interesting and perhaps mildly provocative so as to gain the interviewees’ 
interest and clarify the subject matter of the interview.  
Nonetheless, the interview guide was used as general framework rather 
than rigorous imperative in order to safeguard the spontaneous discussion that 
rose among the respondents.  
 
2.3. Limitations of the empirical research  
 
Having in mind the total size of our target group, we would have wished 
to interview a representative sample of our target group across the country, in 
order to counteract possible special circumstances that could be created in a 
single gymnasium. We would have interviewed pupils randomly chosen from 
each region and randomly picked from different schools across the country. This 
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would have helped us to get a better feeling of the extent of the prejudice among 
young Danes equipping us with a graspable podium for the generalization out of 
our target group. 
The qualitative research results would have been more valid if we had 
conducted at least another focus group. That would have opened the opportunity 
to compare the data gathered from the both groups.  
 We would have further investigated into the school curriculum and 
found out what the pupils are taught. This might serve as a platform for finding 
out the back bone of some of these prejudices harboured by young Danes. 
 Given the vital role teachers play in the educational sphere, it would 
have been equally important to find out what their impressions are about the 
school curriculum and what they do to supplement or select from it.  
We would have interviewed a couple of Greenlanders at a certain 
juncture, in order to find out how they perceive themselves in relation to Danes 
and vice versa. However due to cost and limited time many of our ideas could 
not be actualised and concretized.  
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CHAPTER THREE: Analysis of data. 
Understanding the target group 
 
3.1. Analytical background 
 
To be honest from the very beginning, this analysis of qualitative and 
quantitative data has no pretension of thorough usage of statistical methods. In 
regard to quantitative data, we did not pretend to produce normative scientific 
data applicable for other research environments. The statistical procedure we 
employ here is a very basic one and has descriptive nature which summarizes 
the variables of our research. The goal of the analysis was to understand the 
personal realities of the research participants in as much complexity as possible, 
allowing for the aspects of their experience and the meanings attached to it.  
In regard to the qualitative data we employed the constructivist approach 
of analysis. The type of knowledge we are interested in here is how focus group 
participants actively create meaning of the ethnic ‘Other’ in terms of prejudice-
stereotypes-stigma. At this stage, it is important to conceive how the 
respondents make use of culturally/ethnically available resources in order to 
construct their stories. “Participation in a culture includes participation in the 
narratives of that culture, a general understanding of the stock of meaning and 
their relations to each other” (Silverman, 2000:101). 
The data were organized on the basis of the meaning units. In the 
analysis we strove to organize the data in such a fashion that the thoughts, 
words, themes of conversation and statistical features can be clearly 
communicated and we can easily avail ourselves of it in planning the 
communication strategy.  
 
3.2. Meaning units  
 
 
What we have accomplished so far provides a solid base to begin writing 
the findings of our data. We tried to extract several themes in which our 
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findings can fit in. The themes embody the social interaction between the in-
group and the out-group in question. These themes are summary of the findings 
related to our research problem. The findings are treated strictly topically 
relying on the theories that embrace them as narrative/discursive structures. The 
themes are based on the similarities and the differences of the meaning units 
extrapolated from the corpus of data. The patterns that we detected are 
discursively labelled as relevant categories of data. “Meaning units are the 
segments (or chunks) of information that are the building blocks of a 
classification scheme” (Fischer, 2005: 385). When we have identified the 
meaning units we have put them into classification categories. The categories 
are based on the principle of specific relationship between the variables – in-
group’s prejudices about the out-group. In order to systematically present our 
data we used binary opposition matrix. In this vein we have identified the 
following meaning or discursive categories and in the following text we will 
expound on further: 1.Sameness versus Otherness; 2. Primitivism versus 
Civilisation; 3. Known versus Unknown/Stranger; 4. Exoticism versus 
Normalcy. 
 
 
3.3. Meaning categories  
 
 
We all have natural propensity to categorize. However, isolating the 
categories as ultimate truth might have an impact on the perception converting it 
into bias. Thinking in rigid categories is symptom of prejudices. With the 
purpose of better illustrating the principle of the prejudice creation we will draw 
upon the model of perception based on binary opposites. For instance, looking 
at the Figure 1, one can easily notice and state that the shape at the beginning is 
a square, and the shape at the end is a diamond, but actually there is implicit 
forestall to term the shapes “in-between”. “The intermediate shapes, however, 
do not fit into a recognized category, and as a result, they are simply 
assimilated to one of the pre-existing categories (e.g., as a "rotated square" or 
an "off-centered diamond")” (Plous, 2003:5). 
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Figure 1 – A continuum of shapes ranging from square to diamond, from 
Sameness to Otherness, from Civilisation to Primitivism, From Known to 
Stranger, from Exoticism to Normalcy (Plous, 2003:6) 
 
 
In the domain of social perception, the same thing applies to Others who 
are not easily categorized in the clear-cut patterns such as Greenlanders. They 
are simply not perceived in their nuances, because of the nuances is little 
known, but immediately put into the category of Other, culturally and ethnically 
different from the Danes. Prejudiced thinking is based on the exclusion 
according to the principle either…or. In accordance to Figure 1, the in-group 
members perceive out-group members either as square or as diamond. Out-
group is the counterpart of the in-group if the logic either…or is to be 
transposed on the level of prejudiced thinking.  
The prejudices ground their existence upon binary opposites. However, 
between primitivism and civilization, between insiders and outsiders, between 
sameness and otherness, between exoticism and normalcy there are a lot of 
gradually blurred divisions and boundaries. The tendency towards putting 
indefinable, impalpable, and inexpressible Other into a strict category can be 
regarded as bridging the gap of meaning of the ethnic differences. What seems 
to be unclear, ambiguous, hazy and in-between is put into already known and 
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familiar categories. Prejudices engender in the tendency to put the ethnically 
Other in the already-ready clichés represented either as a square or as a 
diamond on the basis of the ethnic differences. Greenlanders become men in 
transition with hybrid in-between identity, oscillating between Denmark and 
Greenland, between modernization and traditionalism. Moreover, it is difficult 
to classify them not only because of their in-between identity, but because they 
are, beside all, uncountable as well. Consequently, it is easier to put them in one 
of the foregone patterns of opposites instead of pondering over their hybrid 
identity. (Interestingly, there are not official statistics on how many 
Greenlanders live in Denmark since they are not registered as immigrants upon 
their arrival in Denmark; furthermore all children of Danish descendant born in 
Greenland are counted as Greenlanders!).  
On the other hand, the theories (post-modern ones) show that when the 
in-group is contrasted to the out-group, it tends to homogenize itself as a self-
protective backdrop. It is around this ethnical Other that the image of the 
conceptual Alien is being woven; by definition, the Alien is responsible for all 
that is negative, unpleasant, chaotic, and indefinable, different from the 
sameness. It is precisely on the basis of the accumulation of all possible flip 
sides of the in-group inscribed in the out-group, that ethnical Other, though 
unwillingly, successfully homogenises and quite solidly mobilises the 
community for a number of uniformed social perceptions and sometimes actions 
(Bielefeld, 1998:23). The homogenization process is a twofold process because 
is actualised once on the behalf of the in-group and once on the behalf of the 
out-group. 
On the basis of the model of ‘either square or diamond’ prejudice 
creation mechanism we have organized the data in mutually exclusive 
categories. The patterns of classification categories account for the sense-
making process of prejudices-prone attitudes harboured by the in-group 
members.  
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3.3.1. Sameness versus Otherness. The out-group 
homogeneity effect  
 
The first pattern extracted form the data is based on the binary 
opposition of stereotypes gravitating around the Sameness and the Otherness. 
We found out that the social perceptions and furthermore the prejudices are 
shaped oscillating between these two stereotypical counter poles.  
Ethnic differences are emerging on the background of the dominant 
nation. Most categorization processes are based on the external definition ‘how 
the others see us’. The process of defining ‘us’ demands ‘they’. Consequently, 
when there is ‘us’ there is a possibility of group identification and this can lead 
to the formation of groups, which could be negatively or positively termed as 
the ‘they’. 
The out-group homogeneity effect appears when the members of the in-
group tend to assign the same single traits, characteristics, attitudes to the entire 
out-group. This process is foundation for prejudice creation. It tends to uniform 
the out-group members putting them on the same denominator, failing to take 
into consideration the personal differences which leads to the risk of perceiving 
them as interchangeable or expandable. These generalisations enhance the sense 
of belonging to the in-group seen as a complex entity of personalized 
differences. The out-group homogeneity effect means that one single 
characteristic of the out-group had been taken for granted and extended to the 
entire out-group. The root of this prejudice might be detected in the fact that “in-
group members usually have less contact with out-group members than with in-
group members” (Plous, 2003:10) The explanation might be that the in-group is 
considered miscellaneous on the basis of the in-group members’ individual traits 
and relationship rather than being homogeneous as a result of drawing upon 
abstract categories and generalizations as it is case with the out-group. 
According to our research 54% of the total number of our respondents has no 
relationship with the Greenlanders and 36% know less that 3 people.  
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Chart 1: Social interaction  
 
Furthermore, our survey research has demonstrated that young Danes 
have scarce if not any contact with the out-group of Greenlanders, fact that has 
contributed to the process of creating prejudices. As it is clearly shown on chart 
2, 75% of the respondents who claimed that do not have friends, or any other 
form of relation with Greenlanders or at maximum know less than 3 people, are 
familiar with more jokes about them, than the people who know Greenlanders 
and have established personal close relations with them.  
Jokes are embodiment of prejudices; prevalently community shared and 
transmitted. Jokes as discursive genre build the upshot of humour upon the 
principle of stereotype and exaggerated frozen attributes that bestow the sense 
of power to the narrator. (For example: blond women are dump, Jews are rich, 
fat people are lazy). The jokes and verbal slurs are spread as word-of-mouth 
especially among the members of the group. Greenlander related jokes are 
predominantly variation on the theme of alcoholism and ‘the Greenlandic 
predisposition to drink’. Moreover, the joke-wise prejudices had entered into the 
colloquial language of the young Danes. For instance, in order to describe the 
utmost level of inebriation which signifies to take Greenlanders as a measure of 
drunkenness, it could be said: – “You are drunk as a Greenlander”. 
Greenlanders are drunken is the idiom that frequently appears in the ethnically 
coloured jokes among the young Danes.  
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Chart 2: In-group relations with out-group 
 
Following our findings we can conclude that the absence of personal 
contact and intense social interaction between the two groups might be the 
reason for creating prejudices.  
The lack of social interaction and communication between the two 
groups resulted in out-group closure containing some implications of ghetto. 
The groups maintain boundaries segregating one another. Respondents of the 
focus group when asked whether they know where Greenlanders live have given 
answer repeated by several respondents: Cliff: They are homeless. They live in 
the street. One can see them in Cristiania and Vesterbro.  
“Social-psychological research has shown that stigmatised persons may 
be openly, covertly or unconsciously avoided or actively denigrated, with in-
group members reacting to them not as unique individuals but as members of 
disvalued categories” (Goffman, 1963:58). In this vein Greenlanders are 
perceived by the young Danes as members of socially marginalised groups 
connected to alcoholism, homelessness, unemployment, lower education. The 
tendency to attribute a single trait to the entire out-group (expounded from the 
people on the street to the whole out-group) as valid categorisation of the 
totality, seems to be obvious.  
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The measurement of the prejudices we have conducted showed that 
young Danes are more prone to have biased perception and prejudices towards 
Greenlanders based upon traditionally learnt stereotypes such as alcohol and 
homelessness. But there is divergence in regard with the issue of drug usage as a 
socially undesirable attitude. The drug abuse is considerably new phenomenon 
that has only in recent times penetrated into the Greenlandic community. 
Notwithstanding this fact, the drug abuse is an increasing problem among 
Greenlanders, according to the current statistics. This means that the image-
stereotype about Greenlanders as drug addicted has not yet been created due to 
the short time between the first appearance of the undervalued feature and the 
process of in-group oversimplifications and overgeneralizations. Here we hold 
important to mention that prejudices are also directly associated to the way that 
in-group members explain out-group behaviour or appearance. These 
attributions, as combination between socially undesirable attitudes and under-
education, are both symptom and source of prejudice. Greenlanders are 
interpreted with strategies that unconditionally apply to the in-group itself. The 
model of re-thinking the Sameness is perverted into model of diagnosing 
differences that protrude out of the pre-conceived belonging to the in-group as 
ultimate value and measuring standard. Consequently, the in-group interpretive 
horizon downsizes the effects of situational, individual and personal traits on the 
behalf of the collective traits of Greenlanders. “This attributional double 
standard makes it virtually impossible for out-group members to break free of 
prejudice against them, because their positive actions are explained away while 
their failures and shortcomings are used against them.” (Plous, 2003:33) 
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Chart 3: Dimension of prejudice-prone attitudes  
 
Chart 3 clearly shows that 30% of the whole number of respondents 
totally agreed and 34% partially agreed that the Greenlanders are alcohol 
addicted; 15% totally agreed and 27% partially agreed that the Greenlanders are 
homeless. Rather large percentage of prejudices based on socially disvalued 
categories indicates that Greenlandic out-group is perceived as inferior Other. 
The situation of permanent homelessness, marginality, displacement and inter-
existence which Homi Bhabba describes with the syntagma "people without 
addresses", a claim which is by no means theoretical, fully corresponds with the 
current prejudice. People-out-of-home can become ‘stigma champions’ 
advocating the cause of people who are homeless. Places where out-of-home 
people are located, as well as people who are homeless, can be stigmatised 
(Takahashi, 1997:93). Aligned to this, one of our respondents said: Silla: Well… 
I do not avoid Cristiania or Vesterbro where Greenlanders are concentrated. 
But my friend said that I should be careful and attentive when passing through 
these areas.  
Moreover the below chart scantly displays the percentage of prejudice-
prone attitudes upon the basis of education:   
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Chart 4: Dimension of education related prejudices  
 
Under-education of Greenlanders is perceived on the background of 
Danish education. Greenlanders consequently are perceived as not competitive 
on the labour market and thus put into socially disvalued categories. 
The prejudices based upon stereotypical images about alcoholism, 
homelessness and under education have to do with petrifying visibility traits of 
the Greenlanders. Focus group investigation showed that the mechanism of 
prejudices’ production is built upon the everyday visibility of Greenlanders. 
This visibility is often interpreted as the ultimate representation of the out-
group. The focus group negotiation of meaning is completely aligned with the 
process of in-group prejudices’ creation where a ‘fictional’ narrative is created 
upon bigoted facts. Illusory correlation between alcoholism- drunkenness- 
undereducation is rather stable pair of undesirable attitudes that has been 
projected over Greenlanders and as such perpetuated into the focus group 
discussion. Under these conditions the respondents overestimated the frequency 
of objectionable social attitudes. Here are the meaning units as segments of 
information that built block of this classification scheme: 
 
Cliff: They are homeless. They live in the street. One can see them in Cristiania and 
Vesterbro. 
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Simon: Ya ya they usually are together with the homeless people. They are sitting on a 
bench and drinking and smiling.  
Silla: well they are drunk on the street with bottles in their hands… 
Silla: Ya they are so different 
Simon: …well they are not that well educated. They have not many skills.  
Cliff: we are well educated that we have better educational opportunities. 
Ida: Yeah, they are not working just drinking.  
 
 
3.3.2. Primitivism versus Civilisation  
 
 
The second theme-pattern extracted from the data is based on the binary 
opposition of stereotypes growing out of discourses such as Primitivism and 
Civilisation. We found out that primitivism-civilisation is dichotomy that 
underlies the social perception between the in-group and out-group.  
The writer Neal Ascherson suggested that “on the shores of the Black 
Sea were born a pair of Siamese twins called ‘civilization’ and ‘barbarism’”. 
‘Civilization’ and ‘barbarism’ were twins gestated and born in the Greek but 
above all in the Athenian imagination. They in turn gave birth to a ruthless 
mental dynasty which still holds invisible power over the Western mind. The 
Roman and Byzantine Empires begun to sanctified their own imperial struggles 
as the defence of "civilized" order against "barbaric" primitivism. This act 
penetrated into the discourse antinomy primitive-civilised semantically potent 
even today (Ascherson 1995). According to this definition primitivism grounds 
upon the basis of crediting that civilised has all the virtues that primitive world 
lacks. The sintagma “inventing the primitive and the barbarian” is persistent in 
the modern theory (Hall, 1991:33) accounting for the need of the primitive out-
group as indispensable feature in shaping the civilised in-group identity. The in-
group identity is shaped as not-primitive, as non out-group.  
In order to have an insight into the stereotypes/frozen images of the 
focus group’s participants we decided the very initial question to be asked to be: 
What is the very first thing that comes into your mind when you hear the word 
Greenlanders? In this manner the mental images and the discourses are 
unprocessed by the rational elaboration. At the beginning of the focus group 
members are not burdened with much information and other respondents’ 
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statement, and do respond without employing a rational filter of thoughts and 
socially desirable modes of expression. The unanimous answer we got was 
Eskimos and alcoholics. In this fashion the prejudices were activated outside the 
consciousness constraints kindled by the fleeting image or word.  
“In-groups—to which a person feels loyalty—tends to ascribe inferiority 
to members of other groups as they ascribe superiority to themselves, 
rationalising their views with stereotypes” (Plous, 2003:41). Our research 
revealed that the prejudices are oscillating in the axes between primitivism and 
civilisation. We believe that this is consequence of rather systematic exposure to 
stereotypical knowledge. It is obvious that young Danes are overburdened with 
the eskimology anthropological and ethnographic models, concepts not being 
faced and contrasted with the modern and contemporary Greenlandic lifestyle. 
Eskimology has contributed to the prejudices creation freezing the 
images/pictures of Eskimos to the range of stereotypes as the only valid truth 
and ultimate interpretation of the inhabitants of the worlds’ largest island. 
 
Have you learnt something about Greenlanders 
school?
40%
60%
Learnt
non learnt
 
Chart 5: Greenlandic issue in the educational curricula  
 
From the chart above, it can be easily deduced that roughly 60% of the 
respondents have not learnt about Greenlanders or Greenlanders related issues at 
the primary and secondary school. Being more than half of the respondents that 
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had negatively responded to this question, we can conclude that Greenlanders 
are not substantially represented into the school curricula. Nevertheless, the 
responses to this question, because of its mere nature, are predominantly based 
on recall and memory and this fact diminishes the validity of the data. We are 
alerted to the inconsistency of this claim, which is not based on in-depth re-
examination of school curricula, an undertaking that was impossible to 
accomplish in this research. However, we tried to compensate for the pitfalls of 
the survey questionnaire with the focus group research. Five out of seven focus 
group respondents have been taught about Greenlanders at primary school, but 
not in secondary, on the contrary. The sense-making process out of memories is 
connected to a biased perception of Greenlanders pinpointed in conventional 
definition of Greenlanders which grounds in eskimology. This has given raise to 
an immediate equation between the contemporary Greenlanders and historical 
Eskimos. The focus group storytelling was focused on conveying in-group 
normalcy as a background of rethinking ethnic differences of Greenlanders. The 
categorical thinking of the respondents might be based on erroneous if not 
inadequate understanding or lack of knowledge about Greenlanders. 
Respondents not disposing of accurate and updated information about 
Greenlanders, which would systematically be processed via school curricula, 
were deprived of verifying or contrasting their prejudices. The respondents 
glibly recycled the frozen units of meaning in form of pictures/images of 
primitivism functioning as counterpart of Danish high civilisation. Primitivism 
assigned to out-group members ranged from stereotypes such as: living in 
igloos, eating raw meat, fishing with harpoons. Here we bring sets of meaning 
units that account for the primitivism-civilisation theme-pattern: 
 
Simon: we also did some project on the subject- how to construct igloos. Well we learnt 
about how Greenlanders construct their igloos and how they lived as Eskimos. It is 
very difficult to construct an igloo because outside is cold but inside there is fire. It 
was…I can not remember but it is difficult. They still live in igloos. 
Ida: And if they want to integrate into the Danish society they should learn not to live 
in igloos.  
Mathias: I remember weapons – they used them for fishing seals and whales. There 
was  simply one piece of wood – not sure but think they used it for bear hunting. 
Cliff: And today they are using the same weapons and are hunting to survive. It is not 
like in Denmark. We are hunting for fun here. For sport….But not to survive. 
Ida: yeah they were nothing relating to present time 
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Simon: everything is very primitive, it is not like in Denmark were everything is very 
high technology. They don’t have internet there, because of that they do not know much 
about the rest of the world (laughing) 
 
Prejudices occur on multiple levels, although they are always culturally 
interpreted by individuals. The discursive binary opposition primitivism-
civilisation gives oversimplified, exaggerated credence to the relationship 
between the in-group and the out-group that constitutes the core of stereotypes.  
We have also noticed that the knowledge is not ‘enough’ imparted to the 
students through the school. In this vein the out-group of Greenlanders is 
floating and blurred for the Danes. This notion functions as source for prejudice 
creation as well. The following chart for example shows that young Danes know 
little about political ratio and constellation between Denmark and Greenland. 
Less than a half of them or precisely 41% think that Greenland is integral part of 
Denmark. 13% of the respondents think that Greenland is still colony of 
Denmark and 32% claimed that Greenland is a foreign country.  
 
What is Greenland in your opinio
13%
41%
32%
14%
 colony
 integral part o
Denmark
 foreign country
 I don't know
 
Chart 6: Greenland in political map of Denmark  
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3.3.3. Known versus Unknown/Stranger 
 
The third theme-pattern that we have extracted from the data is based on 
the binary opposition Known-Unknown. The absence of social interaction and 
systematic presentation of knowledge about the out-group brought about the 
appearance of the out-group as unknown entity. 
As we said before there is a need of a stranger around which the identity 
of the in-group will be shaping. The stranger is indispensable feature of ones 
identity.  
When asked what Danes identity is, focus group respondent said: “We 
have our little mermaid. And Hans Christian Andersen as well” on which 
another commented “But still I think that Denmark is becoming more and more 
globalized. There are a lot of immigrants.”  
Prejudices are often accompanied by ignorance and fear. The unknown 
is provoking uncanny feelings and anxiety. Unknown is threat to the in-group 
identity. Actually it is intimidation into the propensity of making order out of 
the hostile surroundings. The unknown can not be easily defined and is index of 
chaos.  
Focus group members stated that Greenlanders are unknown and that is 
why they provoke fear: 
 
 
Silla: we are just afraid of the unknown.  
Silla: well the unknown consist of that they are different, they have a different 
culture so far and you do not know of the culture before you have been there. 
Greenlanders have a different way of thinking. 
Silla: Ya they are so different.  
Simon: Well they are not that different, they have five fingers - just as we do 
(holding his hands up)  
 
We must state that young Danes do not harbour virulent strains of 
prejudice and discrimination. They are quite well aware of the multicultural 
atmosphere they are living in referring to the widely spoken issue of immigrants 
but not of Greenlanders for example. This finding could be taken as an asset 
when organising the campaign, so we might call upon their quite developed 
group sensitivity. The discursive opposition between known and unknown that 
evokes fear is feature urging for more information and light to be shed on the 
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issue. This pattern of meaning actually functions as a symptom of prejudiced 
thinking. The more knowledge young Danes have, the more prejudices and fear 
of unknown will vane.  
 
 
 
 
3.3.4. Exoticism versus Normalcy 
 
 
The forth theme-pattern we have extracted has to do with the mediated 
prejudices. It is based on the binary opposition between Exoticism and 
Normalcy. This theme epitomizes the prejudices created by the media.  
“Media has a central role in mediating information and forming public 
opinion. The media casts an eye on events that few of us directly experience and 
renders remote happenings observable and meaningful”'5 
However, relying on the questionnaire results, information about 
Greenlanders seems to lack in the Danish media. (We should mention here that 
a separate investigation of the media policy and representation of Greenlanders 
must be done. Our results show only that young Danes do not obtain any 
information about Greenlanders via media, because allegedly, in their opinion, 
the information is missing). Chart 7 shows in tabular way the features. 62% of 
our respondents think that there is not enough information about Greenlanders 
in the media, and interestingly enough, none of the respondents agreed with the 
statement that there is information.   
 
                                                 
5 http://www.aifs.gov.au/nch/issues/issues16.html 
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There is information about Greenlanders in
media?
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Chart 7: Information about Greenlanders in the media 
 
Focus group investigation confirmed the same. Here are some meaning 
units:  
 
Ida: Greenlanders need to be recognized in Denmark – but they have no media 
power!  
Cliff: but there is hardly anything about them in the news– nothing important  
Simon: they need media, they have no media connection 
Silla: ohhh not sure there is any news about them. 
 
Following the results of the analysis we concluded that the media is not 
the source of information about Greenlanders and we assume that this fact 
contributed to further wrapping this issue in the veil of silence.  
However the theorists are saying that “One of the main places to learn 
stereotypes is the mass media. Content analyses have found that advertisements, 
television programs, movies, and other media are saturated with racial, ethnic 
and gender stereotypes” (Plous & Neptune, 1997). 
At this stage we availed ourselves of the investigation of representations 
of ethnic minorities in the Danish media done by the European Commission for 
minority protection: “In Denmark, there is concern raised in some quarters that 
some Danish media share responsibility in promoting xenophobic and 
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intolerant ideas; there is sometimes a tendency to portray minority groups in a 
rather negative fashion, as a burden on the State and a source of conflict.”6 
In this vein the respondents of the focus group said that if there is some 
information in the media about Greenlanders they are rather portrayed as 
alcoholics and losers. Simon: officially in the news the Greenlanders are big 
alcoholics: Ida: they speak of them as alcoholics and if they do some problems.  
Another reason pointed out as a motive for showing Greenland and 
speaking about its people in the media is the royal family visits of their overseas 
imperial territories:  
 
Mads: Ya but they speak about them when the prince was going there to 
show his new princess. And they are always wearing the national costumes with 
lot of colours;  
Silla: Oooo ya they only speak about Greenland around Christmas. 
Santa Claus comes from Greenland. 
 
In our opinion meaning units such as ‘Royal visits of Greenland’ and 
‘Santa Claus comes form Greenland’ are the sense-making discursive acts 
which contributed to the creation of stereotypes of Greenland as an exotic place 
located outside metropolitan Denmark.  
Exoticism is considered as something, especially place that is 
attractively and remarkably unusual vis-à-vis the normalcy of the domesticated 
place. Exoticism is ‘otherness' portrayed as mysterious and beautiful. “If 
exoticism has arrived in the ‘centre', it still derives from the cultural margins or, 
perhaps more accurately, from a commodified discourse of cultural 
marginality” (Huggan, 2001:66). Exoticism, Huggan asserts, “posits the lure of 
difference while protecting its practitioners from close involvement” (Huggan, 
2001:67). The exoticism is located outside of the domestic space. The 
Greenlandic exoticism is spread as a word-of-mouth or is TV mediated 
fascination located far away from Denmark:  
 
Ida: My mother used to go to Greenland and she said that there are not many 
things to do there. It is boring there. Greenland all together is boring. But it is 
beautiful.  
                                                 
6 Source: Advisory Committee on the Framework Convention for the Protection 
of National Minorities, Second Opinion on Denmark, Adopted on 9 December 
2004 
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Mathias: My brother went to Greenland to work. There was nothing to do there 
– but it was amazingly beautiful my brother said. 
Simon: I have seen it on TV it is amazing the nature and everything. 
Silla: My sister has been there on holiday, she as well said it was beautiful! 
Ida: I have seen a show on National geographic, it was a nature show and it 
really looked beautiful. 
 
 
We can conclude that the discourse of exoticism has contributed to 
further spreading the inadequate knowledge about the out-group and might act 
as an obstacle for profound social interaction between the groups.  
 
3.3. Conclusion of the findings 
 
 
The findings of the analysis of data represent the sources and the symptoms 
of the prejudices-stereotypes-stigma against the Greenlandic out-group. We can 
put them into tree separate categories according to the data analysed: 
 
- lack or scarce social interaction between the in-group and the out-group; 
- lack of adequate knowledge about Greenlanders; 
- lack of media representation;  
 
The public awareness campaign based on the research findings should then 
challenge the stereotypical images of the out-group by re-valorising the thinking 
in binary oppositions. That will contribute to render Greenlanders known and 
less threatening, exotic, eerie, and distanced.  
The out-group is characterized as ‘other’ through discourses such as 
primitivism and exoticism, as a means of establishing the binary separation of 
the in-group and the out-group and asserting the naturalness and primacy of the 
colonizing/insiderism culture and world view. The people to be ‘othered’ are 
homogenized into a collective ‘they’ in terms of miscellaneous ‘us’. 
Consequently, the other is the excluded or ‘mastered’ subject created by such a 
discourse of power. 
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This kind of discourse to a certain extent can be regarded as colonial 
discourse. “In colonial discourse, the colonized is continually located in the 
gaze of the imperial Other, the ‘grand-autre’” (Ashcroft, 1998:14). 
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CHAPTER FOUR: Public awareness campaign  
 
In order to define a sustainable communication strategy we have 
conducted thorough research of the target group in compliance with the need of 
integrated and holistic approach towards planned communication.  
Completing an empirical research was necessary in order to set the 
communication objectives within in-build knowledge, attitudes and practice 
(KAP) of the targeted group. Following McKee we think that the baseline 
analysis and formative research is required and must not be overlooked so as to 
define what we should communicate, to whom and through which channels. 
“The onus is on the programmer to use the research findings in a fair and 
consistent manner without hiding essential facts.”(McKee, 2000:93). In short, 
our quantitative and qualitative research served as groundwork to better nest and 
contextualise the message of our campaign.  
Given the fact that the information about our target group utilisation and 
access to media was already available for review thanks to large-scale studies 
undertaken by Danish Statistics Office and various marketing research 
companies such as Go-Card Company, we decided not to dedicate the 
quantitative research to this topic as recommended by the communication 
science experts. We have rather used the quantitative research to solidly 
underpin the qualitative research and measure the prejudices.  
The findings of the qualitative research were used in formulation of the 
campaign’s message. The motivation could be executed through suitable 
messages. “Qualitative research based message design and positioning are 
essential components of effective communication. (…) Qualitative research 
methods are often used in the section and creation of the messages. This is 
programmers’ most powerful tool. ” (McKee, 2000:95). We have availed 
ourselves of the information about the target group’s stereotypes and prejudices 
that reversely was fed back into the message formulation. Hence, we have 
tailored the message in accordance with the findings of the data analysis that 
would supposedly increase the chances to sustainably tackle prejudices 
harboured by the young Danes.  
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The formative research has provided us with vital information about the 
prejudice creation process and faced us with the fact that the prejudices are 
often based on heresy rather than on direct evidence, a reason why they are 
resistant to change even in the face of the new information. (Giddens, 1997:68) 
 However, we believe that even longer-lasting reductions in prejudice 
are possible when people are made aware of inconsistencies in their values, 
attitudes, and behaviours and when they are motivated to do so. Effective 
communication deals with the issue of motivating individuals, communities and 
other social actors and forces to work jointly in bringing about positive change 
through participatory research and planning, taking into account existing 
attitudes, beliefs, perceptions, values and practices (McKee). If people are aware 
of their hidden biases, they can monitor and attempt to ameliorate hidden 
attitudes before they are uttered through behaviour. 
 After having done the message design and defined the campaigns’ target 
groups we have chosen the appropriate communication channels and media that 
will assure the best access to the audience. “Perhaps the most sustainable 
externally-driven motivation is derived from human interchange, from 
communication through interpersonal and mass media channels.” (McKee, 
2000:88). Therefore, we came to the conclusion that mix of media is usually 
more effective than single medium. 
 Rather than providing the target group with spectrum of information 
related to a given recommended behaviour, our activities are geared at 
narrowing the gaps between knowledge and attitudes, at the expenses of the 
practice, an element of the KAP principle we were not able to embrace in our 
short term and budget restricted research. As a consequence of that we have 
developed a public awareness campaign as a part of the programme 
communication that is research based, consultative process of addressing 
prevalently knowledge and attitudes through identifying, analysing and 
segmenting audiences (….) by providing them with relevant information and 
motivation through well-defined strategies (UNICEF-Global Communication 
team, 1998). 
Analysing our qualitative and quantitative data we found that the 
prejudiced thinking is due to the lack of social interaction of Greenlanders with 
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Danish students, lack of adequate knowledge imparted to students and lack of 
media representation of Greenlanders, as well.  
Relying on these milestone findings, when defining the message of a public 
awareness campaign we will take into consideration the following:  
 
• Given the human tendency to think categorically, thinking of the out-
group in desirable categories should be promoted (e.g., by increasing the 
salience of positive categories and displaying the hidden and less known 
part of Greenlanders. This means to exhibit the positive tertium 
comparationis of the out-group/in-group perception in binary 
oppositions such as primitivism-civilisation, sameness-otherness, 
exoticism-normalcy); 
• Emphasize mutual goals, common chance, and other areas of similarity 
with in-group members so that they can identify with it and see the out-
group as complex of individuals rather than stereotypical totality. 
 
Having had an insight into how and why the prejudices are created among 
the young Danes, we thought that a public awareness campaign is the most 
suitable tool to address them. Changing the political agenda and sustaining 
change in the legislation and educational curricula would be advocacy 
undertaking, which will ascribe wider political and social acknowledgment to 
the issue of Greenlanders. However, first and foremost, we think that a public 
awareness campaign should stir up and spark broader debate on such a delicate 
issue and prejudices can only be broken through correct and true information. 
We want to stimulate a discussion to hint at the problem because a very 
understanding of Greenlanders as an out-group is necessary for their integration 
in Danish society. As it has been contended by several communication experts 
we would like to repeat once more that “Information is basic to any social and 
behavioural change” (McKee, 2000:87). 
 In order to ascribe authenticity and credibility to the campaign’s 
message we associate the campaign’s sender with the Greenlandic House. 
Greenlandic House as an institution that officially stands proxy for the 
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Greenlanders community in Denmark can give deeper significance and value to 
the campaign.  
 
4.1. Definition of the campaign’s target groups  
 
Our public awareness campaign is mainly addressed to the young Danes. 
Given their tight contact to the school at this age we have decided to incorporate 
teachers as carrier of knowledge in disseminating the message of our campaign. 
The broader population is our indirect target group to be tackled at the very last 
stage of the communication lifecycle.  
 
4.1.1. Students as main target  
 
 Having conducted our empirical research among the students at 
Metropolitan gymnasium, we decided to identify our main target group: 
students at Danish schools, such as gymnasium including HF, handelsskole 
(business school) and technical schools where they are generally aged 15 to 19 
years. We have also thought that 9th and 10th class level of private and folk-
schools could profit from the campaign. Although social psychology has stated 
that the complex of stereotypes and prejudices is learnt at the early stages of the 
childhood, we instead decided to take into consideration the next stage of the 
adolescence. In fact it is during this stage that teenagers create their self-identity 
as a result of manifold influences. Stereotypes and prejudices are very important 
part of this puzzle of influences and are paramount in the multifaceted process 
of identity creation, considering the fact that identity is malleable rather than a 
fix category.  
 
 4.1.2. Teachers as intermediate target  
 
  We decided to approach the main target group with diverse strategies, 
both directly and indirectly, depending on the implemented media. This entails 
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that we will address our message not only to students, but also to intermediate 
target groups, who will play the role of opinion leaders for the students. 
According to Everett Rogers opinion leader is “Someone who often tells others 
about new ideas” (Rogers, 1962:16). The use of opinion leaders as messengers 
has often shown to be successful. For some people, opinion leaders represent 
authority or function as a front figure – someone whom you look up to or 
someone you ought to heed even though you lack interest in the spoken subject 
“Opinion leaders are defined as those individuals from whom others seek 
information and advice” (Rogers, 1962:16). We have chosen teachers because 
we think their personality is open to new innovations and ideas. Moreover, we 
think that they are those who stimulate and influence the developmental process 
of students and the creation of their identity.  
 
 4.1.3. Broader population as indirect target  
 
A public awareness campaign should not be bound to a restricted target 
group – thereby the word public. We think that our message should be 
addressed to the broader population, because our findings demonstrated that 
there is generally a lack of information as well as lack of appearance in the 
media. Our tendency is to subsequently expand the campaign from the subset of 
population to the whole population. We think that when ‘the word’ will start 
circulating amongst people, more and more people will be aware of the topic 
and it will become integrated in the everyday conversation gaining popularity 
and consequently the possibility to be presented in the media agenda. However, 
targeting the broader population will take place after having disseminated the 
message to our main target group. We would like to make sustainable link 
between the two, direct and indirect target groups.  
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4.2. Analysis of the market scene  
 
 In the following lines we will try to locate our public awareness 
campaign on the market scene. That will provide us with understanding of the 
position of our campaign in the context of currently ongoing competitive 
campaigns. 
Walking into a teacher’s room, there is no doubt that teachers are exposed to 
many social campaigns as well as public awareness campaigns, mostly on issues 
concerning health and natural environment such as: stop smoking, don’t take 
drugs, don’t drink and drive, only drink so and so much alcohol per week, eat 
healthy and the importance of protection against sexual transmitted diseases and 
pregnancy, use bins, save water and support the rainforest. Numerous 
campaigns and diverse commercial bombardments, simultaneously launched, 
can be regarded as a noise to each others’ existence on the market scene. 
According to Sebstrup there are three dimensions of communication noise that 
must not be omitted and overlooked in the process of communication planning:  
 
• additional content in the media - when we want to launch our message 
we have to be aware that other messages, adverts and pictures are 
making up noise and to some extent are distracting the receivers’ 
attention – “the more noise the more competition”;  
• elements in the message – when creating our message we will be 
determined to make it as appealing as possible but not using features that 
might blur the actual matter (Sebstrup, 2001:169); 
• general competition to get receivers attention – we have to try to think 
strategically about where and when our campaign is going to be 
launched, so it won’t interfere with other big campaigns, that possibly 
can capture the receivers’ attention. However, this is not an issue we 
ponder upon at the moment because we have not set any particular time 
for when our campaign will be launched. 
 
Bearing Sebstrup’s words in mind and searching around we found that 
campaigns intending to influence student’s perceptions towards other ethnic 
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groups are not something students as such are being taught about. We are aware 
that Dansk Flygninge Hjælp, Danish Red Cross and other organisations have 
done public campaigns to diminish possible racism and in general to coach 
people to accept “others” in society. Although Greenlanders have a fuzzy 
position and do not belong to any already defined category of people they are 
not really included in any of the campaigns. Using Sebstrup’s work model 
concerning estimation of the market, we found by asking the Greenlandic House 
and other organisations relating to Greenlanders, that none of them have done a 
comprehensive campaign before. Actually by talking with Ida Løvgreen (social 
worker, see appendix) we got the impression that she is not even aware of how 
Greenlanders are perceived amongst ordinary gymnasium students and not even 
by the broader Danish population. Though, she is aware that the most frequent 
prejudices against Greenlanders are the ones related to alcohol and drunkenness. 
As could be inferred from the interview, the general focus of the seldom 
campaigns is more upon helping the disadvantaged Greenlanders by guiding 
them in the Danish society, creating folders for Greenlanders about how to enter 
and use the beneficial welfare system in Denmark and where they can find 
accommodation, counselling and help in general. But, we are of the opinion that 
this kind of strategies are giving solutions on a short term basis, rather than 
tackling the problem more systematically and on a long term. Nevertheless the 
Greenlandic House, as Ida mentioned, have prepared some teaching material 
they send by request to schools. But, we think that it is not sufficient and it is 
rather random than planned and organised way of promoting the issue.  
Why has nobody dealt with this issue in such a sustainable manner before – 
is it because there is no market potential? (Sebstrup, 2001:130). On the contrary 
we think there is market potential. Based on our research and loose 
conversations with random people and family, friends and acquaintances, they 
all seemed to have some interest in the issue of Greenlanders and also seemed to 
care for the “forgotten people” as if they felt some responsibility because of the 
Danish colonialization of Greenland. But yet wider public debate on the issue is 
missing. Aligned to our research hypothesis some of the reasons that have 
contributed to sheltering this issue in silence, making it almost invisible might 
be:  
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• because the people who are being disadvantaged as in our case 
Greenlanders do not opine their grieve in public and do not make evident 
troubles in form of violence or other intrusive acts;  
• because Greenlanders are not socially empowered and do not know how 
and to what extent surroundings (Danes) are actually influencing there 
existence by perceiving them prejudicially;  
• because surroundings (Danes) do not know that they are influencing 
other peoples’ existence by perceiving them prejudicially;  
• because the media do not know how to tackle the problem which is 
rather complex.  
 
If the problem remains further invisible, most people will not elaborate upon 
their attitude towards the issue. They should be motivated and provoked to 
regard this issue as social priority and field where political correctness can 
be exercised.  
 
 
4.3. Objectives of the public awareness campaign  
 
 In close relation to the findings of the research we can specify the 
objectives of our campaign as follows:  
 
• to create awareness among young population regarding socially and 
economically disadvantaged Greenlanders in Denmark promoting at the 
same time a culture of respect; 
• to portray and promote an image of Greenlanders as full, capable and 
contributing members of the Danish society; 
• to combat prejudices, stereotypes and stigma against Greenlanders;  
• to combat patronizing, bullying and neglecting on the foundation of 
perceived personal underdevelopment, under-education and under-value 
of Greenlanders. 
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CHAPTER FIVE: Communication strategy  
 
 According to the research and the assumptions made in the previous 
chapters, we will now present a detailed communication strategy of the public 
awareness campaign. A communication strategy includes the explanation of 
media and tools through which we will communicate our message to the target 
groups.  
Our communication strategy is based upon the use of different media 
and tools. In the process of planning the communication we systematically made 
use of different communication tools as we deem is the most suitable for that 
communication stage. The communication tools that we are going to employ in 
our strategy are ranging from poster to workshop, go-cards, art competition, and 
advertisement articles. We decided to support the campaign with a weblog 
(http://greenlanders.blogspot.com), serving as a permanent resource from which 
information and news can be obtained. The Figure 2 graphically illustrates and 
visualises the intertwining of diverse communication tools pertaining to the 
public awareness campaign: 
 
 
 
 
 
 
 
 
 
 
 
 
 
    Figure 2: Communication strategy 
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 62
5.1. Communication tools  
 
The overall goal of the planned communication is to make the message 
of the campaign visible and as powerful as possible. We have found that if a 
message is presented at the same time in different media as well as having 
recognisable features - it assumes a more definite form and its final effect is 
strengthened. Our public awareness campaign employs a multi-media approach 
whereby cost-effective combination of mass media and interpersonal channels 
when available. We should mention that the communication strategy relays on 
measured blend between the diffusion and the participatory model that in our 
opinion would increase its effectiveness in dealing profoundly and rapidly with 
larger numbers of the targeted population.  
 
5.1.1. Weblog as a background resource  
 
“A weblog is a virtual ‘place’ containing information frequently updated 
(WEB-log)”. However, another meaning of weblog that highlights the 
importance of “the possibility of a general wide public and interactive 
consumption/production (WE-blog)” is possible. 
(www.blogosphere.typepad.com). 
We have identified the potential of using a weblog for all target groups. 
The communication kit we plan to promote will carry a reference to the weblog 
address. The weblog will function as a background resource, so those who are 
interested in deepening the issue can gain further information on the subject 
matter. The weblog will address students, teachers and broader population.  
 
Why the weblog 
 
We decided to embark on creating a weblog essentially because it will 
help spreading the information on the subject and would be a place for the 
“targets” to express ideas, concepts, sensations, comments, doubts, pose 
questions that might emerge in the process of adopting the innovation. The main 
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advantage of using this virtual discussion forum lays in its interactive function. 
The weblog differs from many other tools because it does not entail a top-down 
flow of information but rather provides a solution for horizontal flow of 
knowledge where everyone can take voice and play an active role. Weblog user 
can be both receiver and producer/creator of new messages. Thus, weblog can 
be classified as participatory communication tool. As understood from Nancy 
Morris “a participatory communication has proved more effective than simply 
inactive broadcast of information” ” (Morris, electronic file). By means of a 
weblog, which is based upon Internet platform, ‘community of practice’ is in 
process of creation. Weblog will help us create virtual ‘community of practice’ 
derived from the in-group members that will be actively interested in the out-
group problems and issues, because above all "communication is about building 
the community rather than transmitting information" (Waisbord, electronic file).  
When choosing the weblog as a tool of our strategy we took into 
consideration the favourable ratio between costs and benefits. The weblog is, on 
one hand a straightforward and “almost-zero-in-cost” tool, and on the other 
hand is a user-friendly medium easy to get access to. Taking advantage of this 
tool was basically driven by the active use of internet in Denmark nowadays. As 
shown by the national statistic, Denmark stands in the 9th position of the world 
ranking with the high percentage of 507.364 Internet users per 1,000 people. 
(www.nationmaster.com).  
 
What in the weblog   
 
Considering, as stated before, that the weblog has to serve as resource of 
background information for all target groups, it has to contain all useful 
information, providing the target with a general knowledge about contemporary 
issues concerning Greenlanders. The weblog will include an introduction, which 
will be explaining the general aim of the campaign announcing the competition, 
promoting the findings of our research, containing articles and studies about 
Greenlanders with direct links to correlated websites. In addiction to this 
informative function, we will emphasize the participatory purpose of the weblog 
and create appropriate location in which the discussion among the users should 
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start and develop. In order to facilitate the debate with some specific topics and 
issues there will be a particular link to Greenlandic House where there will be 
space for asking questions as well as receiving detailed and useful answers.  
 
When and where the weblog  
 
The weblog will be a permanent part of our campaign “material” and 
also be the first communication tool launched, intended to be evolved step by 
step as the target groups/users start using it actively. At this stage, new contents, 
meanings and understandings of the issue will be added.  
  
5.1.2. Communication tools targeting teachers: Poster  
 
We have decided to create a poster which should be hanging in teachers’ 
rooms at schools. Glued at the bottom of the poster there should be a pocket 
with folders. It will be a miniature of the poster in order to maintain our concept 
recognizable when seeing our materials independently from each other.  
The text in the folder should include: 
 
• short introduction to the problem of prejudices – written in an 
interesting and easily digested manner/language; 
• information on the Greenlandic House;  
• information on the competition and related phone number and mail 
address to subscribe for it; 
• information on the workshop; 
• information on the web-log. 
 
 Pictures and text questioning students’ knowledge on the subject of 
Greenlanders will be presented on the posters and folders respectively. The 
overall concept of the poster should encourage curiosity, ‘thinking about’ and 
possible embarrassment, stimulating teachers in breaking the silence about an 
ignored issue and helping to minimize stereotypical perceptions by bringing the 
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issue into class. Therefore, we have preferred to play upon teachers’ 
responsibility towards giving students the right impression of the society. We 
can to some extent classify teachers as being accountable for what students gain 
of knowledge during the study and also they are held responsible by parents, the 
ministry of education and the media. Within these considerations we presume 
that teachers want their students to leave school with a broad knowledge, 
especially about Danish society. Moreover, students should know how to differ 
myth from reality, as contended by the analysis of data.  
Why not play on teachers’ responsibility and believe that if they are 
aware of their students’ poor knowledge on the subject, as proved from the 
analysis, they would present them some contemporary information about the 
subject as a counterpart to the mythological imaginary enforced by the 
eskimology. Although it is very individual how students perceive their teachers, 
we presume that the majority will be prone and well disposed to receive the 
teachers’ wisdom. Hereby, it remains in the hands of the teacher how to present 
the message bearing in mind that the “essence of the diffusions process is the 
human interaction in which one person communicates a new idea to another 
person” (Rogers, 1962:13). 
 
 Why the poster  
 
Hanging a poster up in the teachers’ room seems the only way to 
“attack” teachers directly, given the difficulty to make changes in curricula and 
catch the journalists’ interest so as to present the issue in the respective 
newspapers.  
We can assume, after having done the empirical research, that if the 
students are not being taught about Greenlanders at school, then the teachers are 
not aware that their students lack knowledge on the Greenlander subject. 
Therefore, they do not ascribe significance to this issue. Furthermore, we have 
taken into consideration that the Greenlander subject is nothing teachers are 
looking for; hence the dissemination of information depends upon their 
willingness to consider the issue as a relevant problem in relation to their 
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interests. In this case, teachers might not have interest in the issue but they are 
held responsible for their students learning process. 
If we after all consider teachers as active receivers i.e. actively seeking 
for most information, they would probably be responsive to our message. 
Supposedly, teachers are often welcoming and open to innovations and new 
ideas and we could consider them as actively seeking and to some extent easily 
exposable to our message. If they are passive receivers, “while reading stuff 
(magazines, posters, folders), from routine they might become observant 
towards their surrounding, news and hereby be accidentally exposed to the 
message” (Sebstrup, 2001:159). In any case, it is easy to use the contact details 
of Greenlandic House rather than do research from scratch to find information 
on contact details. Exposing both passive and active receivers to the message 
will be an advantage.  
When teachers decide to adopt the innovation, the information transfer 
to students as main target group will start in form of a lecture in the class. Here 
the use of the diffusion model should stop or rather merge into the participatory 
process of students’ competition.  
 
 
What in the poster  
 
The content of the poster should be directly derived from the findings of 
our empirical research.  
Bearing in mind that stereotypes weaken the communication between 
the in-group and out-group members, we want to present the teachers the 
stereotypes and the prejudices their students have, together with the other side 
of the coin, namely the correct knowledge the students should be taught in order 
to combat prejudices.  
Though, it is very personal how images are perceived because they 
"function within culture and their interpretive meanings are subjected to 
change" (Schroeder, 2002:15) we are underpinning their choice in the cultural 
context built upon the research findings.  
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On one hand, the dominant language of the poster is visual images. On 
the other hand we found out that stereotypes and prejudices are frozen pictures 
in the heads of the in-group members as a result of thinking in binary 
oppositions. Consequently, we want to challenge these 'frozen-stereotypical-
pictures' presenting them along side with 'hot-truthful-pictures", in order to 
stimulate a proper and accurate understanding of the issue in question. Through 
dichotomous pictures we want to deconstruct the prejudiced perceptions and 
induce teachers to be perpetrators of "veridicality rather than distortion, 
meaning rather than irrationality, flexibility rather than rigidity, creativity 
instead of sameness, vitality rather than torpor" (Yzerbyt, 2002:184). 
We decided to present the two opposite sides of the stereotypes-
prejudices through pictures/images because we think images are pervasive, rich 
of significance, dense of meanings and with high impact on the viewers. 
Through images the binary oppositions primitivism-civilisation, sameness-
otherness, exoticism-normalcy as underlying principle of prejudice creation can 
be plausibly displayed. According to Suki Ali " our visual experience plays a 
central role in identity formation" (Ali, 2004:266). Moreover we think that 
visual images are the new language code in the communication process "A key 
characteristic of the twenty-first century ... is the image" (Schroeder, 2002:14) 
and we believe that in advanced consumer society as it is case with Denmark, 
the act of consumption involves primarily the visual sense. As stated by the 
consumer theorist Susan Willis: "we consume with our eyes" (Willis, 1991:31). 
This fact goes in favour to our attempt to make the poster, as initial 
communication tool as appealing as possible.  
Moreover images do not require much time and effort: "A little picture 
can sometimes save hundreds of words. With appropriate visual images you will 
engage your readers and hearers, and make your message persuasive and 
influential and make even the most difficult things simple to understand" (Alder, 
2001:15). Another argument that persuaded us in using images was the one 
about ‘sensory preference’. There are different kind of people: those who 
"‘think’ mainly in pictures, those who ‘think’ in sounds and words, while others 
need to touch, feel and ‘experience’" (that is another reason why we added a 
folder in the bottom of our poster), but "the visual sense, besides being the 
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dominant thinking ‘modality’, is by far the most important sense for everyday 
communicating" (Alder, 2001:19). 
 
When and where the poster  
 
The poster will be delivered in schools at the very beginning of our 
campaign and is supposed to be hanged in the teachers’ room.  
 
5.1.3. Communication tools targeting teachers: Articles  
 
Why the articles  
 
The aim of the articles is to call teachers’ attention on the poster and on 
the related competition. This way we will employ several media in order to 
multiply the dissemination effect of the campaign. We want therefore to 
promote our poster through the articles so to grant more credibility to our 
campaign, propounding it again and again to the teachers through various tools. 
Moreover, the presence of our message in official magazines will let our 
campaign increase in value, get closer to the teachers and gain official remark.  
 
What in the articles  
 
The articles that we are going to publish will contain information to 
support the poster’s messages. They will be an occasion to give a more detailed 
explanation of our findings about Greenlanders’ issue and of the campaign that 
we propose in order to solve the problem. Basically, the articles will serve us as 
an instrument to bring up all diverse aspects contained in our campaign. We will 
start with a clear reference to the poster and directly refer to the teachers’ 
collaboration, highlighting their responsibility in the education about this topic.  
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When and where the articles  
 
We have to publish the articles in the profession periodicals at the same 
time when the poster is to be delivered to the schools so that the intermediate 
target group can perceive them as a unique and coherent product. It is in fact 
important to obtain joint effect of mutual corroboration so that the poster and 
articles can function not as a separate element in the mind of the receivers.  
  
 
5.1.4. Communication tools targeting teachers: Workshop 
 
Why the workshop  
 
The workshop addresses the teachers who are interested in a better 
understanding of the issue of prejudices against Greenlanders. It would be the 
first interactive part of the communication strategy involving face-to-face 
communication. The workshop will serve as an initial discussion forum where 
the teachers will get familiarized with the campaign’s objectives. The interactive 
structure of the workshop will furthermore strengthen the strategy and offer 
teachers possibility of asking questions they consider particularly relevant in 
regard to the campaign. The workshop could also serve as a podium for gaining 
more knowledge in order to enhance the message of the poster. Furthermore, the 
workshop could open up opportunities for further discussion of the school 
curriculum and promoting the art competition as a part of the communication 
tool-kit. It is important to make the teachers feel a part of this objective, since 
they serve as intermediaries between the sender and the target group. Creating a 
sense of ownership through discussion and debate during workshop could be a 
way of making the teachers feel themselves part of the process. 
As stated before, participatory tools are more effective than diffusion 
ones alone and that is why we want to target teachers not only through diffusion 
tools, but also involving a concrete and active participation. However, there are 
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quite a few thing that can be an obstacle to successful organisation of the 
workshop.  
 “Opinions leaders are most often members of the social system in which 
they exert their influence” (Rogers, 1962:17) so when organizing the workshop 
for opinion leaders the wider social context must not be underestimated. 
Currently, teachers are being criticized by the media that their students leave 
school with poor knowledge, an issue that emerges simultaneously with the 
recent implementation of the reforms in gymnasium educational curricula. 
These circumstances could reduce their enthusiasm towards extracurricular 
activities and updates ensuing teachers' refusal to participate at the workshop.  
 
What in the workshop  
 
A one-day workshop will be available for those teachers who want to have a 
clearer and objective perspective of the problem. During the workshop we will 
present the findings of the empirical research and state the significance of the 
campaign. Members of the Greenlandic House, as “experts” of the issue, will 
present the workshop. Legislations and European normative about minorities 
will be clarified as well by experts of the field.  
 
 
 
 
When and where the workshop  
 
The workshop will take place after the delivering of poster and the publication 
of articles, once all the subscriptions are gathered. It will take place in an 
adequate room of the Greenlandic House in Copenhagen, considering that the 
capital city is easily accessible place for everyone who wants to take part in the 
workshop.  
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5.1.5. Communication tools targeting students: Competition  
 
Why the competition  
 
The competition consists of creating an art product launched by the 
communication team on the theme “The perception of Greenlanders among 
Danes”. It will first of all serve as a tool for creating debate among the students 
and the teachers on the Greenlanders’ subject. While producing a class artefact, 
the students have to seek for information about Greenlanders, to discuss their 
knowledge, perceptions and the meaning of concepts such as ethnicity, identity 
and integration. Finally, they have to negotiate the expressive solution that will 
embody their point of view.  
According to the sense making methodology, which assumes that 
meanings are socially created through interaction, we will use dialogue and 
discussion to let the young Danes generate new meanings and re-think the 
prejudices they have harboured towards Greenlanders. Interpersonal 
communication plays a fundamental role in the process of constructing ideas 
and values. Using only diffusion tools is not sufficient in the process of 
disseminating knowledge. This is what Silvio Waisbord conceptualized in his 
five key ideas: media-centred models have to be interlinked with interpersonal 
models as well as top-down approaches with bottom-up ones: "the media are 
extremely important in raising awareness and knowledge about a given 
problem..." but "...although television, radio and other media are important in 
disseminating messages... interventions cannot solely resort to the mass 
media..." (Waisbord, electronic file). The social networks are necessary in 
activating communication and generating discussion among people, involving 
"multiple channels, including strong, community-based programming, networks, 
peer consulting..." (Waisbord, electronic file). For all these reasons, we are 
welcoming the participatory model in order to involve students in the process of 
their own learning process. Hence, as they are “becoming activists, speaking out 
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on issues and being involved in the decision-making” (Morris, electronic file) 
they will generate ownership towards the campaign.  
Students have to feel producers of something important that seemingly 
will be just a poster, but in substance will be more knowledge and more 
sensibility on the issue. This will facilitate the process of overcoming prejudices 
and stereotypes. Studies indicate that “stereotypes can be successfully reduced 
and social perceptions made more accurate when people are motivated to do 
so” (Fiske, 2000; Neuberg, 1989; Sinclair & Kunda, 1999; Plous, 2003:22). The 
posters produced by the students will be awarded by including the best ones in 
the further development of the campaign, namely the posters and Go-cards 
targeting the broader population.  
In addition, we want to assert that one successful way to combat 
prejudices is via art. Indeed, creativity and openness of mind as prerogative of 
art is the flip side of thinking in rigid categories and mind narrowness as 
prejudices and stereotypes generators. The capacity of art consists of promoting 
individuality and bolstering self-confidence. It helps youngsters express them 
creatively and let them grow more tolerant and open-minded.  
 
What in the competition  
 
 The competition will strive to help young Danes differentiate the 
Eskimo from the nowadays Greenlander without using prejudices and 
stereotypes. There won’t be any limits in the creativity of the students, who can 
use different materials and techniques and can focus on different aspects of the 
theme. They will have to produce something with the aim of challenging the 
prejudices and stereotypes through their personal choice of images, 
photographs, drawings, comics or collages. In order to guide and help the 
teachers “teach” as well as help the students concretize their ideas and views of 
the issue, the teachers, after the subscription to the “project”, will receive a 
competition kit that should be used during the introductory lectures and 
discussions. This competition kit will include brochures, pictures, videos and 
other materials on the Greenlander subject.  
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 When and where the competition  
 
The students can start working on the competition after the teachers have 
introduced the issue in class. Two months after the launching of the 
competition, the products should be delivered to the Greenlandic House where a 
special committee will examine the students’ creativity in re-thinking 
prejudices. The best results fulfilling the committees’ requirements will be 
developed into new posters and go-cards which will be distributed around the 
city.  
 
 5.1.6. Communication tools targeting broader population: Go-
cards & Posters  
 
 Why Go-cards and posters  
 
We will use posters and Go-cards in order to question ordinary people 
knowledge upon the Greenlander subject and create debate amongst them. We 
are aware that mass communication is not usually very effective – it is often 
seen as an “emergency solution” to reach a target as broadly as possible 
(Sebstrup, 2001:242). Employing this communication tool we simply want to 
obtain wider public visibility of the campaign so as to keep the message alive 
and awaken. The go-cards should function as an impetus for stimulating 
colloquial and immediate discussion of the receivers on the issue in question. In 
contrast to the other media that seems to be “pushed forcefully” at unwilling 
audience, go-cards are voluntarily and enthusiastically selected by the users. 
That means, once the go-card is picked up the possibility of raising the 
discussion would be higher. 
Looking at the target estimations from Go-cards Company and 
according to the Gallup Compass lifestyles segmentation we found that the Go- 
card user mostly belongs to the modern social oriented people. Recognizable for 
this group of people is that they have great exam papers, they are socially 
 74
oriented, and they are information seeking and ’culture users’. Go-card users are 
generally more active and outgoing than the further part of the population, so we 
expect to be “early adopters” (Rogers, 1962:304) of the message we are 
launching (http://www.gocard.dk). According to the web-site 363.000 people 
every month see, send or receive a go-card. Moreover, many go-cards users are 
exposed to the message of the cards even though they did not have a direct 
access to the cardholders. This is called the ‘pass along effect’ that is favourable 
in raising the debate and spreading the message further.  
 
What in the Go-cards and posters  
 
The image of the poster and go-cards should build upon several art 
productions awarded in the competition. Both of them will be carriers of 
thought-provoking questions inviting the receivers to debate upon.  
 
When and where the Go-cards and posters 
 
These two media are the very last of our strategy; they will be promoted 
after the committees’ evaluation of the students’ products. The posters as art 
manifests will be delivered all around the city to stimulate debate and discussion 
among the broader population. The reason of using posters and Go-cards at the 
same time is the potency of message repetition so the public can recall the 
overall concept having seen it in the other places. The posters can be placed 
at/on/in specific locations along the streets, on advertisement pools, in train, on 
buses, at stations and so on.  
 
 5.2. Possibilities for further extension of the campaign  
 
There are quite a few possibilities that the public awareness campaign 
can be extended to. Here we bring advocacy communication strategy and 
student exchange program that fit the goal of our campaign. However, to 
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develop and execute such a communication strategy we needed extended budget 
and more engagement. Therefore these two possible extensions should be done 
at the later stage of the campaign and can function as a long-term basis for 
prejudice mitigation.  
 
 5.2.1. Advocacy  
 
”Another powerful method of reducing prejudice and discrimination is 
to establish laws, regulations, and social norms mandating fair treatment” 
(Oskamp, 2000:16). Forcing Danish government to comply with the 
recommendation given by the EU Commission for Minority Rights for better 
treatment of Greenlanders is central advocacy undertaking. Giving official 
status of minority to Greenlanders on the territory of metropolitan Denmark will 
secure access to the welfare system and improve their living standard. Although 
lately much has been done in this regard, yet intensive advocacy policy should 
be taken into consideration in order to assure higher effectiveness of the overall 
campaign.  
 
5.2.2. Student exchange programme 
 
Exchange programmes are one of the most effective ways to tackle 
prejudices that in-group members had harboured against the out-group 
members. The concept employed in such a strategy is empathy. “Simply by 
taking the perspective of out-group members and looking at the world through 
their eyes, in-group bias and stereotype accessibility can be significantly 
reduced” (Galinsky & Moskowitz, 2000:709). That is why we suggest student 
exchange programme between Danish gymnasium and Greenlanders 
gymnasium students. Intercultural dialogue and understanding of the differences 
of the both groups can be fostered by mutual engagement. One of the most 
heavily studied techniques for prejudice reduction is inter-group contact. 
Prejudice may be reduced by equal status contact between the in-group and the 
out-group in form of pursuit of common goals. “Classroom research has found 
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that cooperative learning techniques increase the self-esteem, morale, and 
empathy of students across racial and ethnic divisions, and also improve the 
academic performance of minority students without compromising the 
performance of majority group students” (Aronson & Bridgeman, 1979 in 
Plous, 2003:45).  
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CONCLUSION 
 
 
Greenland is former Danish colony. In today’s Denmark the Greenlandic 
identity, although tightly connected to the Danish one, seems to be an issue 
wrapped up in veil of silence. The communication between Danes as an in-
group of the society and Greenlanders as an out-group is based on prejudices, 
stereotypes and stigma. The triad consisting of absence of adequate knowledge, 
social interaction and media representation were the three pillars upon which the 
weakened communication between the two groups was built, as shown by the 
empirical research.  
To provide a framework for application of public awareness 
communication strategies - in order to raise awareness upon the issue of 
prejudices that young Danes harboured against Greenlanders - we have 
conducted a quantitative and qualitative research of the campaigns’ target 
group. In order to enhance the inner synchronous communication between the 
in-group and out-group members, we needed a deeper understanding of the 
external diachronic communication between different segments of the society. 
We have examined the impacts of Danish ‘cultural insiderism’ that influences 
the process of ‘ethnification’ of Greenlanders which conversely contributes to 
freezing the status of Greenlanders as outsiders of the society. The Danish 
‘cultural insiderism’ has been pointed out as a main source and symptom of 
prejudiced thinking that shapes the communication between the in-group/nation-
group and out-group/ethnic-group members. Primitivism-civilisation, sameness-
otherness and exoticism-normalcy are the dichotomies that embody the Danish 
cultural insiderism, which has an impact on the stigmatising of the out-group.  
Stereotypes, prejudices and stigma often go hand-in-hand with 
discrimination. Stereotypical and prejudiced thinking of the out-group has an 
influence on the out-group members’ self-esteem and self-confidence that hassle 
out-group closure, reluctance to seek care and denial to fulfil the citizens and 
human rights. As concluded by the analysis of data, rethinking, revalorising and 
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above all recognising in-group prejudice by the in-group members can bring 
about empowerment of Greenlanders in the society and contribute to their well-
being. 
  
Sustainable utilization of communication strategies implores holistic and 
integrated approach towards the communication problem. The holistic approach 
towards prejudices-stereotypes-stigma provided us with insight into the in-build 
knowledge and attitudes of the target group upon which we have set the 
communication objectives. This baseline analysis can serve as the groundwork 
and formative research so as to define what should be communicated, to whom 
and through which channels. Having completed the formative study we hope to 
provide a basis for future more coherent conceptualisation of communication 
strategies.  
Rising public awareness on the prejudices as communicational hindrance 
can to a certain extent solve only the communication problems within the two 
groups, but fails with political and organisational ones.  
Merely raising the awareness on such disputable issues can not entail 
behaviour changes in their regard. Behaviour change is rather complex process 
involving a series of stages such as awareness, interest, trial, decision and 
adoption of the change. To achieve this goal broader advocacy and social 
mobilisation programs should take place. Obviously we have embarked only on 
the first stage of behavioural change process, namely raising the awareness. 
Though, sparking wider public debate and raising the awareness can bring the 
issue in the foreside of the society and be the impetus for its further societal 
acknowledgment. Furthermore, this approach could be conceived as 
conscientisation approach (Freire, 1970:56) that will urge and motivate the 
target group to galvanise themselves into addressing the society priority 
problems.  
 
During the project work, the initial focus of the research shifted 
significantly from rather practically oriented approach with plan of developing 
and realising a campaign to in-depth baseline study of the knowledge, attitudes, 
beliefs, perception of the targeted group. Certainly, if we had managed to put 
aside the formative approach towards communication we would have been able 
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to dedicate substantial time to producing concrete promotional kits (poster, 
weblog, leaflets exc.). However, following the communication experts (McKee, 
Waisbord), churning out posters and leaflets, their rapid production and 
distribution fulfil work plans and satisfy bosses. But that is usually not 
satisfactory in sustainable communication of the campaign’s message. There are 
many factors to be taken into account in choosing the most appropriate message 
and the channels through which the message should be disseminated. We think 
that formative research offers vital information and hints the origin of the 
problem to be addressed through proper communication strategy.  
Therefore, upon the results of the formative research we have pointed 
out the communication tools to be utilized. However, we did not develop 
specific time-budget framework of the campaign. This could be regarded as a 
shortcoming of the strategy, given the immense importance of these two 
features in planned communication. The suggested communication tools can be 
regarded as flexible plan and should be subjected to contextual adaptation in 
accordance with the needs of the Greenlandic House. The communication tolls 
we have suggested should undergo pre-testing phase on the limited subset of the 
targeted population before they gain final form.  
In the process of planning the communication we did not specify the 
modalities of how the campaign’s outcomes should be evaluated. The 
evaluation part should be the next stage of accomplishing the communication 
plan. Planning the communication and the evaluation are two inextricably 
connected phases. They should be developed one alongside another. That would 
provide the communication team with information about the effectiveness of the 
communication campaign, affirming or rebuffing some of the initial hypothesis 
or directions in the course of the work.  
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Interview with Ida Løvgreen, social worker at the Greenlandic house 
 
Interview guide - Ida Løvgreen 
 
Background knowledge of the Greenlandic house:  
1. Statistically how many Greenlanders are here in Denmark? - In Copenhagen? 
2. How many Greenlanders work for the House - ? 
3. How many Greenlanders use the Greenland House?  
4. How they use it?  
5. Are there any non- Greenlanders who uses the Greenlandic house and are 
there any possibilities that, they get access to Greenlandic culture?  
6. We assume there are some non- Greenlanders who uses the Greenlandic 
house, who are the users and how is it used?  
7. How many Greenlandic shops do you have here in Denmark?  
Who enter the shop - tourists- Danish - Greenlanders? 
 
 Identity and belonging issues: 
1. Who were Eskimos?  
2. Are Greenlanders in Denmark treated as indigenous or autochthonous 
people? 
3. Are Greenlanders ordinary people or as the scientific circles perceived them 
as exotic group with juicy mythology and with magical practices? 
4. What about the self-perception of Greenlanders in Denmark do they want to 
be perceived by the law as minority or as Danish citizens?  
5. What is the attitude of Greenlanders towards the colonisation? How do 
Greenlanders relate to the International Labour Organization's Indigenous and 
Tribal Peoples Convention of 1989?  
6. The Greenlanders culture seems not that visible in the Danish society - could 
this be a problem for their integration? Could this also be a factor why they are 
ignored or excluded by the government and the society? 
7. Do Greenlanders mingle with Danish students? 
8. What work do most Greenlanders do here in Denmark? 
 
Greenlandic Societal peril    
1. Is the issue of children adoption by some Danish parents during the 50s true? 
2. What are some of the common diseases among Greenlanders? 
3 How is the issue of alcoholism like among Greenlanders? 
4. According to statistics Greenland happens to have one of the highest suicides 
and abortions cases how true is that? 
5. To what extend might Greenlanders status in Denmark affect the 
development of their country?  
6. What are some of common problems facing Greenlanders?  
Are Greenlanders modest people – difficult to help in the sense that they are 
introvert people?   
7. What are some of the advantages and pitfalls of the Hume Rule in Greenland? 
8. Who own the natural resources in Greenland?  
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9. What are Greenlanders attitude towards the US military basis in their 
country?  
10. What about nuclear waste issue? 
 
 
The issue of Greenlanders Integration:  
1. According to the legislation of European Union, they are no minority - but are 
they treated as one? Objection: Advisory Committee of the Convention for 
Minority Rights fought for acknowledging the status of minority to 
Greenlanders (nowadays in Denmark minority are only The Germans living in 
South Joutland) and lobbied it in the Danish Parliament. Why Danish 
government does persistently rejects to give Greenlanders status of minority? 
2. Where can you place the Greenlander in the Danish society? As a minority?  
Citizens?  Or what? 
3. According to the legislation of European Union, they are not minority - but 
are they treated as one? 
4. Is the issue of language a problem for Greenlanders integration? 
4. Do you know (or think that) whether students in the Danish folk schools or 
Gymnasiums learn about the history of Greenland and its relationship to the 
Denmark? In case not - then what could be done? 
In your opinion how are Greenlanders perceived among Danes? 
 
Concluding questions: 
1. In a few words what can be done to promote the relation between the 
Greenlanders and Danish? 
2. What does the Greenlandic house wants to achieve?  
 
 
Transcription of Ida’s Løvgren interview: 
 
Ana: So may be we should explain what exactly our project is about.  
Ida Ja… ja ….Ja 
Ana: So we decided to do a communication project, and we decided to tackle 
the perception of Danes towards Greenlanders and how Greenlanders are 
perceived by Danes in Demark. 
 
And at a later stage of our research to conduct some communication strategy 
how to increase public awareness of Danes towards Greenlanders and their 
status of the Danish society a…because there were  some social indicators, 
socially, politically economically and culturally.  
 
We expect to find data, that Greenlanders are Ida…… part of Denmark. Ana..ya 
part of Demark but they are people with kind of double identity here  and to  
like …mm some of the  report  of the European union  and some of  the Danish 
parliamentary report saying that they are quiet disadvantage socially and 
economically and the….. like… looking at physical data of Greenland. so we 
decided to tackle that kind of problem and actual to see  how the stereotypes 
about Ida….. mhm Greenlanders are  created  and the level of knowledge of 
Danes towards Greenlanders .  
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And like because they have similar statistics like Greenlanders so we decided to 
tackle Greenlanders because we they have more differentiate pictures from the 
Greenlanders than Danmark. 
 
 Ida: they are unbalanced  
Ana: And because of like of the focus of our research …… we try to carry on  
and we hope that  you can give us , some information’s , your opinion,  
direction… like ,  that will support the working of the passion of this agreement 
with Denmark. And like give us other perspective of the issue.  
Ida I …………..  
Ana……..ja actually 
 
Ana: Maybe you can tell us more about Greenlander house here in Denmark, 
like some basic infromation,  like how many people  are ask here?, giving them  
social support?,  and legislative support? How many of them are using your 
support? What kind of problems do they face in Denmark, how many of them 
live in Denmark?  Some basic information’s 
  
Ida: the …. house started in for 35yrs ago by the typical for Greenlanders who  
used to go down to Denmark and make a  education or kind of….. if somebody 
feel like, they must have a place where they can go to and live together like 
Greenlanders. And these people who start this place, they are politikere or gone 
home… most of them to day, so they do know about the house here. 
Ana, they do know about the house 
 
Ida: and it just started like the place they can be together, eat together, and talk 
with each other and try make their life’s easier here in Denmark like as in 
Denmark Greenlander.  And after that they began and build up to buy this 
house, and make business with Copenhagen kommnue and Copenhagen’s Amts 
and Fredriksberg Kommune and   from Greenlanders home’s party they have to 
put some money to this house. Therefore they talk with the government in 
Denmark, how they can finance this house and start a place where they can be. 
 
Ida : And  after they started this place like a place they can stay, like colleague 
they get some rules here, they can stay here, and  but today is not like colleague  
is more like office places for people like us social workers and the kontor og 
information workers and the studievejleder like education councilor   and our 
boss . Greenland has always been a part of Denmark, we were colony, we are 
still part of Denmark but the homeland rule in Greenland started in 1985 and 
then they begin and work for to be like really Greenlanders and not be a part of 
Denmark but government still give us money to Greenland, but is getting 
smaller and smaller each year. 
 
Ana: The grant Greenland receive from the Danish government is like 135 
Ida: They give a piece of money to Greenland because they are a part of 
Denmark, and then they give the money for different areas for social workers, 
police,  
 
Ana: states minister 
Ida: NO 
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Ana: This amount of money is each year decreasing like gets smaller or smaller  
 
Ida:   to take, which part of they can live and work with in Greenland and they 
try to put some money inside Greenland like a government.  
And is making a change because they probably have to come down here and for 
their education but today to you can make it, in Greenland after they make the 
home rule in1985. 
And there are not much more student from Greenland who are coming down, 
they can make it all of it in Greenland, most of them. 
And is quiet clear Greenlanders are not coming down here very much. Most of 
the students who came down here before, if they lost their education, they didn’t 
come back to Greenland and they become useless in Denmark. No place to live, 
nothing to live for or they just couldn’t go back to Greenland because the people 
in Greenland expected them to finished their education before they get back to 
Greenland or else 
Ana: Have a degree  
Ida: Degree or something like that or else you may not be getting a work. 
Ana: back in Greenland…. Ok  
Ida: Ja back in Greenland. There are too proud to get back to Greenland if they 
don't finish with their education in Denmark ….. 
Gitte: Talk about proud, Greenlanders are proud people, I mean ………. 
Ida: Too much 
Gitter. Ja too much. 
 
Ida: and you are always going to be a Greenlander wherever you are or go? 
 
Ana: What do you think in your opinion why this change in attitude changes. 
Before it was important to have the green people................................ now they 
are open. 
Ida: may be because now you can make your education in Greenland from the 
beginning and is not necessary to come down here and make your education. 
 
Ana: Because home rule gives Greenland the opportunity to have secondary 
high education and university education. But it also made things difficult for 
them. 
Ida: ja..ja they have got one small University in Greenland, .....and the study 
problem in Greenland is that  you have to speak Danish or read Danish before 
you can make your education. Because they don't have any books enough to 
make education in Greenlandic and most of them are translated to Greenlandic 
from Danish and be may be that is another changing  Ana............ attitude  ...Ida 
to Greenland lifestyle. 
 
Ida: And this people who don't make their education. They can't have any help 
from our government if you can't speak Danish... then may be you can got 
linguistic school ...Ana in Denmark.........Ida no in Greenland. If you are in 
people school and you Danish is not good enough then you can  have 2-3yrs go 
to school and learn Danish in Greenland and then you can start your education 
and makes it easier for everybody so you don't really get losers like this. 
And the problems we got is to make it easier for us because the Greenlanders 
are gone to learn about to talk about the problems they have, you can say ok .. I 
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can't make this education or like this. I will be free 1yr and then I can work, 
before I continue their education or like that, so is making it much easier and I 
think even the kids from  
Greenland in 50s-60s, they have to come down here 3months or half a year or 
year and study with some Danish families and then get back to school. They can 
be around 5- six-seven years old. Because this political time in Greenland 50s 
and 60s was that you have to be speak Danish, if you are going to be somebody 
in Greenland. So they send some people from Greenland to difference places in 
Denmark to live with Danish family so that they can learn the language and then 
after go back to Greenland  
 
Ana: This strategy to put Greenlanders in Danish family was organised by the 
Danish government? 
 
Ida: Ja it was during this time that they were colony to Danes. So they try to fix 
it like Danish have to be their first language and their own language the second, 
so then you have to speak Danish at your school. And for most of these people 
they have to try to speak Danish at their home in Greenland when the kids come 
home.   
Ana: very interesting. 
 
Ida: It certainly has had some dilemma for the Danish government.  How could 
it have been made better?  The story to get Greenlanders to be Danes did not 
succeed.   
 
The people who started the Greenlanders house, it was difficult for them, live 
with a Danish family, and learn to speak Danish before they get their education 
here in Denmark. Start folkeskole and after their education return to Greenland 
and work for Greenland and make them to be Danish.   A few of them 
succeeded but not for the others! 
 
Ana: what about the others did they react on this intervention of this by the 
Danish government to train them? What was the reaction of the people? 
Ida: Because of all the people, who worked in Greenland, like doctors, teachers 
whatever........ They were from Denmark then. Because of that one has to speak 
Danish all the time. 
Gitte: I have a question about the Greenlanders for you, if would you say now a 
day in Greenland you don't have to speak Danish  
Ida: You still have to do that  
 
Gitte ...............I can't get you 
Gitte :  How did most Greenlanders living in Denmark  came to Denmark?  
 
Ida:  Most of them were married to Danish man in Greenland and later moved to 
Denmark or those who came to have an education and some were also adopted. 
Most of them who were married to the Danes had kids either in Greenland or 
Denmark and after they divorce. Mostly the Greenlanders women can't speak 
Danish and uneducated and can't work around here in Denmark because they 
don't speak Danish. 
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And after the divorce they start drinking alcohol, having other problems and 
most of the Greenlanders mother may not see their children or kids after 
divorce, because they can't speak Danish........70% of this intermarriages broke 
apart.  
 
Ana: In this relationships divorce of mixed marriages, usually the child goes to 
the Danish father and from your experience there are more marriages between 
the Greenlanders women and Danish man is quiet like this 
Ida: very few Greenlanders man are married to Danish women. 
 
Ida: not necessary but most of them could be like that or adopted down here, 
some of them also come here because they are handicap. And they never see 
(treated) a handicap in Greenland when their are kids until 60s-70s. 
Ana: They never see a handicap! 
 
Ana: Ja I mean including Denmark, Greenland this integral part of Denmark, so 
they are Denmark....... Ida.......on the map Ana...ja...........on the map this tiny ... 
 
Ida: Is not only Greenlanders from Greenland that makes the total statically 
population of Greenlanders 5000-12000 but also some Danish parents who give 
birth to their children in Greenland. The children become Greenlanders even 
though their parents are Danish and will still be considered as Greenlanders 
even if they move to Denmark.  
 
Ana: if I heard you right if Danish couples give birth to a child in Greenland and 
move to Denmark the children will still be counted as Greenlanders in 
Denmark. 
 
Ida: Yes they’re counted like a Greenlander. 
Ana: Counted like a Greenlanders, it depends on statistic. 
Ida: We don’t know how many we are here in Denmark now, but we do know 
the student population who come down here. 
Ana: oh ….Ja you can count- so how many students? 
 
Ida: They were about 200 students last year ……..300 each year since 1989 and 
they add to the Greenlanders population here in Denmark. …………..And if 
you have a Danish father you are registered as Dane 
 
Ana:  What about if you have a Danish mother  
Ida: no not a mother, just like a child with India father and Greece mother will 
always be considered as an Indian. 
 
Ida:  Most Greenlanders are mixed even I, Italy, Sweden, Norway.  There are 
few who are not mix. 
After the Korea war, they made a American war based in Greenland, these 2 
bases still remain.  There are 3 more in other places that our government took 
over. About 50,000 Americans soldier are in Greenland to day. 
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Ana: It was like a problem 2 years ago with this new term base in Greenland 
because the Greenland government rejected the project of upgrading this 
military base. 
 
Ida:  Earlier a Greenlander couldn’t enroll as a soldier. After a deal with the 
United States government, the Greenlanders got the opportunity to be educated 
as soldiers in Americans or in Greenland. 
 
Ana:  Why will soldiers of Greenlanders work in American military based 
 
Ida: Greenland have 56000 inhabitants and most of the men are hunters. And in 
other case they can’t read and they have no other skills than hunting. If you send 
all the young people out for education. There wouldn’t be any other people in 
Greenland.  
Ana:  Do the rent American government paid for military base goes to the 
Danish government or the Greenland government? 
  
Ida:  Rent for the buildings goes to the Greenland government but if you work 
the American people would have to pay you.  Of course Greenland receives 
money from American and Denmark. 
Ana: Small amount goes to the Greenland and larger part to the Danish 
government. 
Ida: This makes it difficult for Greenland and Greenlanders are not good when it 
comes to business negotiation. 
Ida: They always say yes and they never know! 
 
Ana: In this regards what is your opinion of Greenlanders independence, 
because they have never made a referendum to show whether they still want to 
be a part of Denmark or to be separated from them, and with the latest problem 
of Tule Greenlanders president concerning the military base.  
 
Ida: Greenland is going to work together with Canada, Russian, Siberian 
England etc.  They are now discussion which of language is best English or 
Danish, because Danish is not used all over the world but English is widely 
used.  
I know most of young people of who want to be educated like Masas Sherpa,.. 
would go to Canada in order to realised their dreams but not here. 
 
Ana: Why Greenlanders are coming to Denmark but not have their education in 
Greenland? 
Ida: There are some in American or Canada  
Ana: Are there any statistics of Greenlanders in Canada or American.  
 
Ida: no not at all, never 
 
Ana: But it is obvious, you’ve said several  times that you don’t know how 
many  Greenlanders are here in Denmark and how are Greenlanders  dealing 
with this issue as a fact that they don’t have an over view of  the number of their 
citizen abroad, in Canada, America or Denmark.  Is this kind of problem not in 
the governmental policies?  
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Ida: oh is a big question 
Ida: is difficult to count Greenlanders in Denmark because they are considered 
as Danes. But I don’t know how it is in Canada or America. Most colonised 
country still speak their own language in addition to their colonial master’s own, 
but the Danes want us to only speak Danish.   
Ida: we have money, food enough there are so much we have to thank the 
Danish government for. 
Ida: Before the Danes and the other people came to Greenland the Greenlanders 
talked and write like Canadians. 
 
Gitte when you talk about culture and you say that Greenlanders are trying to 
keep their culture and get so much traditional what roll , does the Danes play in 
helping the Greenlanders culture to be more visible in the Danish society.  
Because the Greenlander culture is not visible in Danish society unless you look 
for it 
 
 Ida: Not until 5-6yrs ago the Danish government didn’t know that Greenlanders 
have problems such us drinking being on the street, until someone wrote about.  
Now the issue has been taking up by the government and they are been helped. 
 
Ana: Why do Greenlanders come to Denmark? 
Ida; may the family wouldn’t have anything to do with them and the society 
would the exploit them. Because they are weak you have to be a survive to live 
in Greenland  
 
Gitte you said most Greenlanders are having social problem can you say 
approximately how many? 
Ida:  Here in Copenhagen we register the Greenlanders who come to us and they 
are usually about   300-400. 
There is a woman researcher in Vesterbro who meet or come in contact with 
about 130 Greenlanders in Denmark each year.  According to her she meets 
most of them in the drinking bars.  Her research is founded by the government.  
In Christiania there are about 150 Greenlanders who come there and about 35 of 
them live there. 
 
Ana: what are some of problems people come here to discuss with you? 
Ida: Mostly issues concerning money and accommodation problems. And those 
who want to get in contact with their families back in Greenland or here in 
Denmark. 
 
Ana:  this percentage of disadvantaged Greenlanders in Denmark is quiet high 
regarding that only 16000 inhabitants are living in demarks. In your opinion 
what are of reasons, is it due to historical reasons, governmental polices….. why 
? 
 
Ida: I think the high percentage of child death rate in Greenland can be another 
reason. For instance if you give birth to 10 children and they all die. 
Gitte: Can you feel it. 
Ida: Greenlanders don’t want to ask for help! 
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Ana: because they are feel proud, you think. 
Ida: yes 
Gitte: there are two different cultures, so may we should go and reach out to 
them because may be they’re too proud to ask for help. 
 
Ida: some of government agency in Greenlander can at sometimes come to 
people and tell them what they can do to  help them but not to ask them the 
problem they are facing. 
The Greenlanders who come here have a different image of the system because 
in Greenland if you are not working the government pays for your 
accommodation, your daily expense and give you some pocket money other 
stuffs as you would like. But is not like that here, you have to look for help from 
the government, or social or whatever. 
 
Ana: Are  you saying the Greenlanders only have asses to the welfare system in 
Greenland but in the territory of Denmark. Then what is status of Greenlanders 
here in Denmark. Are they minority, indigenous or what?  
 
Ida: Greenlanders believe that the government should see that they need help. 
That is their mentality I think. And some of the people living on the streets were 
sexually abuse in their country Greenlander and because they couldn’t bear the 
shame they moved here. Sexually abuse people don’t get help in Greenlanders, 
some are neglected by their families and friends 
 
Ana: About the job how are the Greenlanders rated in the job market in 
Greenland. 
 
Ida: you will be surprise, if you go to Greenland and see. It is difficult for them 
to get a job here at the job market and other place. 
Greenlanders have different perception of time, for them is not important to call 
and see I’m late, if one is late for an appointment.  
 
Ana: You have different perception of time, space 
Ida: Time everything and …..Ana……..food …….Ida………….of course. 
Ida: They have different perception of sex. You can have sex with any body you 
want sex is free. 
 
Ana: Sex is free 
 
Ida: Yes sex is free and this is a part of our culture. 
 
Ana: Greenlanders have different culture from the other European countries, 
how do they carry themselves when they come out from Greenland to Denmark 
do they continue with this free sex, eating habits food etc.? How is the balance  
 
Ida: We have some women who prepare only Greenlanders dishes. For example 
here we serve only Greenlanders dishes every Thursday and Friday. In christinia 
and folkeskole there is school where other people can learn about Greenlandic, 
Greenlanders  history, food, culture. 
Pavia:  Is the school for only Greenlanders? 
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Ida: Not necessarily is open to everyone,  
Ana: So we can try and see what is inside? 
Ida: No ..hm is only a building, we don’t know when is opening, but we have 
some kindergarten in the Greenlanders house but no body is interested because 
they want to  send their children to the Danish school because they need to learn 
Danish, they are few who bring their children here. 
Ana: They try to integrate their children 
 
Ida: First they teacher the children to integrate and make them also learn 
Greenlandic at the same time. 
Ana: At the same time! 
Ida: But sometimes it doesn’t work.   The largest town in Greenland is with 
about 15000 inhabitants but is going down to the water because of the mentality 
that my mother or the society would tell me the time to eat.  We listening to 
their problems and so we know this is one of their problems that is why we want 
to make this kindergarten but it does not work.  If you make amusement in the 
evening for the Greenlanders they don’t come, for instance we make musical 
concert, invite some one to tell them how thing are currently in Greenland most 
of them won’t come.   Is outsiders who come. 
Gitte: May be they don’t know  
 
Ida: May be because they are tired to hear that you have to do that and that. 
 
Ana: Are the Greenlanders supposed to come here ask for help, rest here, eat 
here or something? 
Ida: Yes I suppose. 
Ana: So you think the Greenlanders are tired to be told what to do, and they 
react by not coming here, not taking their children here. They’re revoke, repeal! 
 
Ida: May be, may be not I don’t know. We sometimes make a rekalme to tell 
them what is going on in the Greenlanders house four or five times in a year.  
As long as they know who it is they will come (Coming to tell the story or give 
a speech) 
 
Ana: How would Greenlanders perceive themselves? As Danish citizen or what 
Ida: I have worked here for 20years, and I’ve meet lot of Greenlanders but I 
think they consider themselves as Greenlanders and feel like Greenlanders not 
Danish. Except for those who speak only Danes but are Greenlanders, can’t 
figure out who they really are. 
 
Gitte: if they don’t know who they are, does it means, schools don’t teach 
enough about Greenlanders? 
 
Ida: for the last 30 and 40years the Greenlanders as tried hard to integrate or be 
a part of Danish society and now people are getting tired of this mentality, how 
much do I have to do to be a part of this Danish society. And these question 
they never find answers to. 
Danish would like a Greenlanders to work hard and  prove to them that they do 
know how to be a Dane. 
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Ana: Why would Greenlanders have to work hard to satisfy the Danish that 
they’re Danish? 
Ida… mm I don’t know, but I no Greenlanders are working hard to be a 
Danish………….Ana to be integrate…… Ida….yes to be accepted. 
Ida: People are making mistake if you go have to Greenlanders you find out that 
Greenlanders are hard working people who never miss their work. Is only 
Greenlanders who are working in Greenland, the Danish people over there are 
kind of good people, coping and understand everything.  They are very kind and 
would help you………… Ana but in Denmark that is not the case…………..Ida 
no is not the same way. 
And some Greenlanders who come here get check,  in Greenland you 
automatically get help 
Gitte: I’m thinking if Greenlanders come to Denmark, and Danish people don’t 
know Greenlanders because of their culture, then I suppose actually the 
problems is to integrate because of cultural difference.  I mean that is how I see 
the problems.  
Gitte: Would you have school materials here? ………….. 
Ida: yes we got something down here……………..Ana so they can 
get……………..Ida it cost 150kr for school kids 
 
Gitte: Do the school use it? 
Ida: Yes the Kultur og information medarbejder used to come here to see our 
house……….Ana ……Yes we would like to see ……………Ida………….and 
we are going to send you our news so that you can see what is going on.   
 
Gitte: Are they used? 
Ida: Yes there are teachers from the public school who come here each week  
………Ana ..ahhh…….so they some how, take course in history or something 
like  that.   
 
Ana: What kind of courses do they teacher…….Ida I don’t know………..Ana 
….may be you can ask them. 
 
Ana: I was reading so of Greenlandic intellectual and they are currently 
reviewing the status of Greenlanders in the Denmark as in terms of indigenous 
people, minority, a nation. In legislative term are Greenlanders minority which 
is not in fact. The Danish State only acknowledges only German from the south 
of Denmark as minority.      
 
Ida: Two or three year ago the Greenlanders were categorised under the 
integration law, so that they can go to school and learn Danish as a second 
language which was not the case before. It’s very new for us but we are under 
the law now. As a part of law the Danish government is going to have a new 
statistics as to how many Greenlanders are here, what kind of problems they are 
facing etc.  Greenlanders are people of few words. We don’t talk a lot but we 
can also do something. Practical!   Is difficult to get them to talk even when they 
go to psychologist. 
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Ana: Because you are a child with two or mix different parents a Greenland and 
Danish, in your opinion what are Danish perception toward the Greenlanders the 
normally at work, what do they think of Greenlanders at all. 
 
Ida:  I’m two persons -in Denmark I’m a Dane and in Greenland I’m a 
Greenlander. when I’m in Greenlander I say  I’m a half Dane and when I’m in 
Denmark I say I’m a half Greenlander.  I sometimes get crazy for not being able 
to express my feeling as I would that could be seen as my Greenlandic side.   
When you want to say something you have to talk and explain a lot before the 
Danes understand you and this can make it difficult but that is not the case in 
Greenland. In Greenland if you say the way you walk they can see who you are 
you.  
 
Gitte: You say you have to explain yourself a couple of times before people 
understand you.  Is there any similar problem in connection with Greenlanders 
integration?  
 
Ida: When they are enrol to learn the language they go there two or twice and 
they disappear, the same with work. They don’t know how to be responsible or 
managed their time they always need to be told what they have to do.   
 
Drinking used to be a problem in Greenland but is a bit better now. If you are a 
smoker in Greenland and you come here your problem become much bigger 
because is more cheaper, and is easy to get. The young Greenlanders don’t drink 
as compared to the Greenlanders who came here earlier…………………Ana 
wow……….Ida Of course a few a drink.  
I think in about 10-15 year to come the alcohol problem will be less.  Currently 
in Greenland they are thinking of how to combat herbs problem before it get out 
of hands.  
 
Ana: why do you think Greenlanders drink alcohol or uses hashes  
 
Ida:  as I send earlier we find it difficult to express our feelings. Greenlanders 
mentality is that we are survive we can make it, if they start believing that they 
need some ones help, it will make it easier for them and it will help reduce this 
sexual abuse which is getting out of control in Greenland.  Suicide and abortion 
is equally now a problem in Greenland. 
 
Ana: Why is Greenland history not taught in the public school? 
Ida: I don’t known,  may be the issue is when you go to Greenland today they 
might say how important is Danish to us and what can we use  Danish  for  and 
so would some politician say what can we use Greenlandic for. I know they 
teach the history of Greenlanders in the schools but not the language. But maybe 
the student should also be taught about contemporary Greenland.  
Ana: How do you think Danes perceive Greenlanders?  
Ida: they are perceived by the Danes as drunk and good for nothing.  
 
Ana: what is the proposition between the name Greenlanders and Eskimos? 
 
 96
Ida: the first people who settle in Greenland were Indians and then later some 
people who eat uncooked, un-roasted rat, raw rat also came to settle. So we got 
the name from some of earlier settlers of Greenland. 
Ida: the Danish government should give the Greenlanders the opportunity to 
control themselves in their own country. Greenlanders should be given equal 
right as Danish.  
Ida: Lastly I think there is no communication among Greenlanders and Danish, 
and something should be done soon. 
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Focus group interview with students from Metropolitan Gymnasium in 
Nørrebro, Copenhagen 
 
Interview guide: 
 
Danish student’s perception of Greenlanders  
 
1. What comes to your mind when I say ‘Greenlander’? 
2. What are you associating Greenlanders with? 
3. Are they different from the Danes? Where can you see the difference? 
Can you point out the difference? 
 
 
Background knowledge having to do with Greenlanders and Greenland 
 
1. What do you know of the geography of Greenland - Capital, population 
etc? 
2. What do you know of religion/believes amongst Greenlanders? 
3. Have you learnt about Greenlanders and Greenland (History, 
colonialism, independency, culture etch) in school? Folk school or/and 
gymnasium? What have you been taught in?  
4. Do you know/think Greenlanders have the same opportunities as Danes 
for using the welfare system? 
5. What do you know about the Greenlandic art/culture? 
6. Is there difference between the Greenlanders and the immigrants?    
7. Do you reckon there is a difference between Greenlanders (Inuit’s) and 
Eskimos? 
 
 
Direct relationship Danes - Greenlanders 
 
1. Do you have any Greenlandic friends? Are they different from other 
friends of yours? Why? Is there any particularly reason why you have 
not gotten any Greenlandic friends? 
2. Do you know of any friends/relatives who have worked in Greenland or 
have a history with it? Can you tell us more about their experience! 
3. Have you been in Greenland – do you want to go there? Why or why 
not? 
4. Do you know someone whose half parent is Greenlander and the other is 
Dane? Are they different? What do you think bout them? 
5.  Have you had any personal incidents with Greenlanders? (Tell the 
story) 
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The visibility of Greenlanders and Greenlandic culture in Danish society 
 
1. Can you recall any sign/track of Greenlandic culture/art/way of living in 
Denmark or in Copenhagen at least? 
2. Do you remember the representation of Greenlandic culture if you have 
visited the national museum? What is the thing you remember the best? 
What were your feelings then? 
3. Have you read something concerning Greenlanders in the last days in the 
magazines, newspapers or seen something on the TV? Can you tell us 
what the news was about? Is there enough news about Greenlanders in 
TV or newspapers?  
 
Greenlanders as part of the perception matrix 
 
1. How do Danes in general perceive/think of Greenlanders? Explain, can 
anyone give some examples?  
2. What do you think of Greenlanders living in Denmark? 
3. What do you know of their lifestyle in Denmark? - Any comments on 
the lifestyle? Where are they living? 
4. Do you know any jokes, slang, and expressions regarding Greenlanders? 
Share with us! 
5. Do you have prejudices in regard to them?  
6. Do you think Greenlanders are socially disadvantaged? Why? What can 
be done to support them to have better life in Denmark? 
7. What does mean to be Dane in relation to Greenlander?  
 
 
Transcription 
 
Focus group held on 14.11.2005 at the Metropolitan Gymnasium at Nørrebro, 
Copenhagen 
R: researcher 
Participants: 
Mathias - age 17 
Mads  - age 18 
Simon – age 17 
Ida  – age 18 
Silla  – age 17 
Clara  – age 18 
Cliff  – age 17 
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R: Good afternoon. We would like to thank you for having decided to join the 
focus group.  
We are students at Roskilde University and we are currently working on a 
project that has to do with the perception that the Danes have towards 
Greenlanders.  
Please note that all the information that will be revealed here will be treated 
strictly confidentially and be used only for the purposes of this student project. 
Your identity under no condition will be connected to the statements you will 
give.  
If you are interested in the final project report we will be glad to send it to you.  
This kind of interview is a so-called focus group. Please feel free to speak and 
contribute in creating a chilled atmosphere of conversation. You do not 
necessarily have to agree with the statements of the other participants, just share 
your experience and knowledge as how you see it! 
 
The first question that I would like to ask you is what comes to your mind 
when I say Greenlanders? What are you associating Greenlanders with? 
 
Unanimous voice: Eskimos and alcoholics  
Mathias: They eat raw meat, they don’t cook the meat 
 
Simon: Ya, Ya Eskimos ….achocol, ice cubes, igoos  
Clara : Many unhappy Greenlanders in Denmark. They have drinking problems 
and social problems.  
All agreeing on it 
Matt: The alcohol is very expensive there in Greenland so they come to 
Denmark and drink here.  
Cliff: They are homeless. They live in the street. One can see them in 
Cristianina and Vesterbro. 
Simon: Ya ya they usually are together with the homeless people. They are 
sitting on a bench and drinking and smiling.  
Cliff: I think they are excluded from social benefits. 
Silla: They are undereducated. They do not go to school. I do not know any 
educated Greenlanders. They are kind of strange people.  
Mads:  It is survival for the fittest there. It is not like Denmark. The weather…it 
is too cold. 
Simon: And they live in igloos there. They do not have tables at home.  
Clara: laughing – I do not think so……They are civilised. How can you say that 
they not have tables.  
Simon: Well….They are primitive. They do not have no any technologies there.  
Ida: Ya I agree on it.  
Clara: I can hardly remember that they speak about Greenlanders on the 
news……ya   
Matt: And then they only speak bad things of them. 
Mads: Ya but they speak about them when the prince was going there to show 
his new princes. And they are always wearing the national costumes with lot of 
colours.  
Ida: But it is only the female clothing that is colourful. The men is black and 
white……. 
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Silla: Oooo ya they only speak about Greenland around Christmas.  
Cliff: Danes ignore them but they are Danes. Greenland is part of Denmark. But 
they do not want to see it. It is like having two twins brother and one is kept in 
the closet not to be visible and not to make troubles.  
Mads: Greenlanders in Denmark we do not know what they are.  
Ida: But, I have 10 Greenlanders, relatives in my family. But obviously they 
have been adopted. So they have been living within Danish family and now 
some of them have finished the university. So they are not bad people. They are 
good educated people. My mother used to go to Greenland and she said that 
there are not many things to do there. It is boring there. Greenland all together is 
boring. But it is beautiful.  
Cliff: And think about pop star Julia. She is big…..and famous. 
Clara: yes yes you are right.  
R: She is mixed race, isn’t she?  
All: agree  
Mads: But there are normal Greenlanders in Denmark as well. 
Cliff: They originate from Danish people that is why. But for example 
Philippines look like Greenlanders.  
R: you used the word “strange” can you please explain how you define that? 
Silla: well they are drunk on the street and so… 
Silence 
R: where do you see the strangeness in it?  
Silla: Ya they are so different.  
Simon: Well they are not that different, they have five fingers - just as we do 
(holding his hands up)  
All: Laughing (ohh Simon you are silly…bla bla ) 
Clara: So different culture, traditions and way of living.  
Simon: They do not get acknowledged by the society.  
R: Have you got any Greenlandic friends? 
Ida: I have a Greenlander friend. He is not different. And he speaks very well 
Danish.  
Cliff: I have a friend from Greenland, in my class. Once she was teaching me 
some words in Greenlandic language. I found it very interesting. It is not like 
Danish (thinking) I had a good time with her.  
R: how many of you know someone from Greenland – please raise your hand! 
5 people are raising their hand ( Ida, Cliff, Silla, Simon and Clara) 
Simon: there is no engineers in Greenland (whispering: it was a joke) 
All: Laughing 
R: how is Greenlanders officially spoken about – are there any news about 
them? 
Simon: officially in the news the Greenlanders are big alcoholics…pretty 
normal as we are. 
Silla: ohhh not sure there is any news about them. 
Cliff: well a little about their election. 
Silla: I didn’t see any Greenlanders in the parliament 
Clara: they have two candidates there…I think!? 
Simon: only two – well they are not that well educated 
Ida: Not to forget when the prince go there – dressing up 
Cliff: there was some Greenlander fair last Christmas…in Tivoli 
Simon: why is there not any fair for Muslims or Yugoslavia 
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 (small unclear discussion, partly in Danish, continued a few seconds) 
Silla: The other immigrants in Dk are not treated as Danish citizens but 
Greenlanders are real Danish citizens and Greenland is a part of Denmark 
Cliff: but there is hardly anything about them in the news– nothing important  
Clara: do you think that Greenlanders are immigrants  
Simon: I don’t know… 
Silla: they speak Danish and they learn Danish at school 
Simon: there is never any question of how to integrate them 
R: so you find that integration of Greenlanders are important 
All: Oh yes it is 
R: do you consider Greenlanders as immigrants 
Cliff: the Vikings went there to conquer them and teach them about Christianity. 
Silla: they were a colony of denmark – we were exploiting them 
(they have a unclear discussion about whether Greenland was a colony of 
Denmark or not) 
Cliff: the Vikings were trading alcohol to and from Greenland… 
(some looking surprised at Cliff) 
Simon: yeah… Greenlanders are associated to Danes 
Cliff: Vikings sent a lot of people there 
Mathis: I mean that they walked from Asia to Greenland 
Ida: Greenlanders needs to be recognized in Denmark – but they have no media 
power! 
Simon: they need media, they have no media connection 
 
R: what did you learn about Greenlanders and Greenland in public school and in 
Gymnasium? 
Cliff: we had some theme concerning Greenlanders and Greenland. They gave 
us this book to read “Kaallit Nunaat” . It was about how they were living in 
Greenland and about Eskimos. But still I think that we were very immature for 
that kind of topic. 
Simon: we also did some project on the subject- how to construct Igloos, well 
we learnt about how Greenlanders construct their igloos and how they lived as 
Eskimos. They build new igloos every year. It is very difficult to build an igloo 
because there have to be a fire inside, so they have to make sure that the igloo is 
not melting. 
Silla: we also learnt to associate them with alcoholics 
Simon: they are as birds- homeless, moving around and such. 
Mathias: Ohh we had a project were we went to national museum, but I don’t 
remember anything from there. 
Ida: I went to the same school as Mathias and we did the same project but I do 
not recall learning anything else about them 
Silla: no not really 
Clara: naaa 
 
R: Do you remember something from the national museum, something 
representing Greenlanders? 
Mathias: I remember weapons – they used them for fishing Seals and whales. 
There were simply one piece of wood – not sure but think they used it for bear 
hunting. They all seemed very primitive. 
Ida: yeah they were nothing relating to present time 
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Cliff: I remember once I went there, they had some kanoes and kayaks they 
used for catching seals. to hunt seals they use different types of boats. I don’t 
remember anything else than that except for their colourful clothing. Some 
national suit I recon. 
Clara: yeah the clothing, think it the trousers they are making from the skin of 
the seals 
Ida: yeah yeah I remember there very colourful clothes  
Simon: everything is very primitive, its not like in Dk were everything is very 
high technology. They don’t have internet there, because of that they do not 
know much about the rest of the world (laughing) 
 
R: are there any difference between Eskimos and Greenlanders? 
Simon: Eskimos are from the South Pole 
Silla: the South Pole is Greenland  
Cliff: Eskimos are from the North Pole 
Clara: well there is no difference but there are also Eskimos in Canada and 
Russia 
Simon: but we only care about Eskimos in Denmark and Greenland. I have 
never understood that they called it Greenland, think I remember that there have 
been some misunderstandings. Someone thought he was in Greenland when he 
was in island. 
Mathias: Erik den Rode put this name to Greenland to attract other people to 
settle there 
Simon: or maybe he went there in the summer…laughing 
Others: Laughing 
R: Do you know why they are called Eskimos and what it means? 
They all look at each other… 
Silla: no idea 
Simon: Nope 
 
R: You all agree that there is hardly any news about Greenlanders and 
Greenland, but please try to recall what else you could have heard? 
Cliff: there was something after the September the 11th , Bush’s “Star wars 
project”  
Clara: oh yeah oh yeah some.. ohh what is it called Tttt oh Thule missile field 
and something about indigenous people they had to move somewhere 
else…..some compensation to them 
Mathias: its not missile its radar instead – Greenland is used as a point. 
Simon: They use Greenland as a military base 
 
Silla: Santa comes from Greenland 
Clara: or the North Pole, some children think that 
 
R: Do you know any jokes including Greenlanders? 
Clara: well they are very drunk. When someone is very drunk we are saying that 
they are drunk as a Greenlander. 
Simon: yes yes that is it 
All: laughing and nodding 
 
R: Can you tell us if you have had any incidents with some Greenlanders?  
 103
 
Silla: Yes. One I was visiting my friend at Vesterbro and we went to coffee at 
Vesterbro Torv at then on the street (because there live a lot of Greenlanders) 
we saw one Greenlander beating another Greenlandic woman. And the other 
Greenlanders did not do anything to help her. They were just watching them. 
My friend told me before to be careful passing in this area because there are a 
lot of drunk Greenlanders.  
 
 
R: So do you avoid going in the areas where Greenlanders live?  
 
S: No…. they are not aggressive towards other people. They are aggressive 
towards themselves.  
Simon: They do not seem aggressive but you do not know about someone who 
is that drunk. I avoid these areas not because of Greenlanders, but because of the 
alcoholics. 
Cliff: They are just living here and do not get social help as other immigrants. 
We do not now much about Greenlanders so we do not know how to react to 
them.  
Cliff: Danish people are ignoring them – they are exposed to be alcoholics 
Simon: the system ignores them, they ignore that there are a social problem. 
Clara: Greenlanders are not accepted in society. 
Simon: Danes always think that they are smarter than any one else. We have a 
thing called Janteloven in Denmark – do you know that one?  
R: Yes we do 
Simon: No one in Denmark like ‘Janteloven’  but unconsciously people are 
practicing it all the time. They look down on people who have social problems 
or different backgrounds. 
R: Have you got any idea of what people are doing in Greenland? 
Mathias: The only thing to do there is to drink 
Simon: I have heard that they have a culture of drinking coffee there. They have 
some kind of coffee clubs like we do in Denmark. They sit there all day and just 
drink nice coffee and chat. 
Cliff: think they at Christmas drink Glögg(?) 
 
R: have you been in Greenland – do you want to go there for living/work or just 
on holiday? 
Mathias: My brother went to Greenland to work. There was nothing to do there 
– but it was amazingly beautiful my brother said. 
Simon: I have seen it on TV it is amazing the nature and everything. 
Silla: My sister has been there on holiday, she as well said it was beautiful! 
Ida: I have seen a show on National geographic, it was a nature show and it 
really looked beautiful 
Simon: its to cold to go there, I like warm places 
Cliff: you can earn a lot of money if you go working there. 
Mathias: yeah I have heard that its pretty good money, maybe I could go there 
to work 
 
R: why do you think that Danes go there to work? 
Cliff: we are well educated that we have better educational opportunities. 
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Simon: they have no universities there – or…(looking around) Maybe they go to 
the South pole to have a look at the penguins. 
All: laughing 
Simon: penguins have team spirit 
 
R: is there any cultural differences between Danes and Greenlanders – in case 
what are those? 
Clara: like the whole environment 
Cliff: they are hunters, well so are we but we are hunting birds they are hunting 
seals 
Ida: their way of life is different 
Mathias: and they have different temperatures 
Cliff: Greenlanders hunt for survival – Danes hunt for fun, like a sport or so 
Ida: many Greenlanders go to Denmark because we have bigger cities here 
Mathias: yeah there are more Greenlanders in Denmark than in Greenland! 
Simon: is that so 
Cliff: can you back up your statement 
Silla: Please! 
Mathis: well it is something that someone told me 
Clara: ahh (thinking) we have many prejudices  
 
R: what are your prejudices? 
Simon: they are all alcoholics  
Silla: we are just afraid of the unknown.  
R: Can you explain unknown? 
Silla: well the unknown consist of that they are different, they have a different 
culture so far and you do not know of the culture before you have been there. 
Greenlanders have a different way of thinking. 
Cliff: yeah 
Silla: Danes are aware that they created problems for the Greenlanders in the 
old days but they do not want to deal with it. 
Simon: Danes ignore it 
Ida: I would like to see the real Greenland with my own eyes, without any 
prejudices. 
Mathias: You have to bring basic stuff when you go there – they might not have 
in the shops 
Simon: yeah I have heard that you should bring your own “lice shampoo”  
Clare: argghhh that cant be truth 
Silla: no you are kidding 
All: laughing  
Simon: well one of my friends was going there and he was told to bring lice 
shampoo there because many have lice there. 
Simon: they are not in much contact with academics, I only think they have few 
well educated people there 
Simon: We live in a developed country where we know and like high 
technology and I think that Danes are looking toward Greenlanders as primitive 
people 
Silla: I agree with you Simon 
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R: does the Danish system consider the cultural differences when they integrate 
people? 
Simon: it should consider the differences and the Greenlanders as well have to 
consider the differences 
Silly: the system should consider that Greenlanders, as any others coming to 
Denmark have with them a history – their history. We have our own entire story 
to tell. We can not expect others to become Danes. 
R: do you recon that there is better ways of integrating Greenlanders? 
Simon: yes definitely  
Silla: we can not see any representatives from Greenland in the Danish 
government, we don’t hear anything about it. 
Clara: they have two representatives in the government, I think (?) 
Cliff: yes they have 
Simon: they have to loose their culture if they want to live in Denmark 
( they start arguing in danish….something about an earlier discussion they had 
outside the focus group) 
R: could you please speak in English 
Silla: you don’t have to loose your culture – you can have both. The best from 
both 
R: You used the word being Danish quite some times, could you please explain 
what being Danish mean? 
Silla: it is difficult…democracy… 
Simon: its hard because we are multicultural – Globalization is coming to 
Denmark 
Cliff: once we were seen as Vikings – now we are know for soccer games. We 
are just like… Americanised 
Silla: Danes are open minded, like many other Europeans 
Mathias: we have the little mermaid 
Simon: we are becoming a part of the western world. It is the politicians fault 
that we are losing our culture. 
R: explain please 
Simon: you know ‘enhedslisten’ they want to change ‘christanity’ in school and 
call it religion. But I think that we are in a Christian country so we should learn 
about christanity 
Clara: they only want to change the title so it embraces all the different religions 
Simon: I still think that they are helping Danes to loose their culture 
Simon: I do not want to go into that discussion again as we had earlier today 
Clara & Silla: ok 
(people seem to agree in disagreeing) 
 
R. what do you know of Greenlanders religion – do they have any? 
Cliff: Nordic Mythology – you know the Gods Odin and Thor? 
R: No 
Cliff: Nordic mythology was before christanity…some with gods and spirits, 
yeah they believe in spirits, sun and moon I think 
Mathis: spirit of good hunting 
Simon: I think it’s the same as the Indian believe in… 
 
R: Is there any visible signs of Greenlandic culture here? – what and where? 
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Mathias: Christania have a funny Greenlanders house. I have been there ones. 
They stand outside with empty bottles and sit and drink around the tables by the 
bar. 
Cliff: there is some statue of Greenlanders in Christianshavn 
Silla: downtown there is some Greenlandic house, I have never been there, I just 
passed it.  
Ida: there is full of Greenlanders 
Mads: I have been to Roskilde festival and there were many Greenlanders when 
Angus, a Greenlandic musician played. I think there were almost only 
Greenlanders 
R: Have you seen any Greenlandic art? 
Clara: naa well their national clothing, that we spoke about earlier 
 
Conclusion 
R: would you like to have more lectures concerning Greenlanders and 
Greenland? 
All: agreed 
Ida: we should learn more about it 
Cliff: we should learn more about their history and economics 
Silla: Greenlanders are poorly represented 
Cliff: we can learn a lot about them, as well as they learn about us. 
Simon: we should learn more about them than that they are alcoholics. The 
media should deal more with the subject 
Ida:  they speak of them as alcoholics and if they do some problems   
Ida: we should have more history so they wont be the forgotten people. 
 
Clara: I remember… something  
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QUESTIONNAIRE 
 
 
This is a survey research which is part of the student project registered at RUC, 
autumn 2005. This survey has the main scope of finding out more about the 
relationship among Danes and Greenlanders. The data you provide is 
completely anonymous and will be treated confidentially. Thank you very much 
for your cooperation.  
                         
 
      
1) How old are you?                ❑  14-17                ❑  18-19 
    What is your gender?          ❑  Male                 ❑  Female 
  
2) Do you know some Greenlanders?             ❑  Yes              ❑  No 
     If yes how many?                    ❑  1-3                    ❑  3-5              ❑    more than 5 
 
3) What kind of relation do you have with them? 
        ❑  relatives                   ❑  friends                   ❑  job-mate                    ❑  else 
(what………..) 
 
4) Do you study/ Have you learnt something about Greenlanders’ history, culture, language or 
arts      
     at school?        ❑ Yes           ❑ No 
 
Do you know any “jokes, maxims, slang…” about Greenlanders?          ❑  Yes          ❑  No                
If yes tell us the most common used  ……………………………………………………….. 
 
5) Do you speak about Greenlanders in your family or among your friends? 
❑  never                       ❑  very rarely           ❑  sometimes                  ❑  often 
 
6) What is Greenland in your opinion?  
              ❑  a colony                                                               ❑  a foreign country  
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              ❑  a regional/integral part of Denmark                    ❑  I don’t know 
 
7) How do you consider Denmark?         
              ❑  as a developed country                                        ❑  as a developing country 
              ❑  as an underdeveloped country                             ❑  I don’t know 
 
8) How do you consider Greenland?  
              ❑  as a developed country                                        ❑  as a developing country 
              ❑  as an underdeveloped country                             ❑  I don’t know 
 
9) You think that: 
             ❑  Greenlanders have to do their best to integrate themselves into the Danish Society 
             ❑  Danes have to do their best to help the integration of Greenlanders into the Danish      
                  Society 
             ❑  both (collaboration between the two parties) 
             ❑  I don’t know 
 
 
10) If you are a manager of a company, considering a Dane and a Greenlander with the same 
degree     
      and professional skills, you will prefer to employee: 
             ❑  the Dane 
             ❑  the Greenlanders 
             ❑  the one who will have the best training performance 
 
 
11) Do you know some Greenlander’s shops?          ❑  Yes          ❑  No 
      Have you ever bought their products?  
❑  never                       ❑  very rarely           ❑  sometimes                  ❑  often 
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                                                                             I totally    I partially   I partially    I totally           I don’t 
                                                                               agree          agree        disagree     disagree          know 
      
13) All Greenlanders are Danish                                ❑               ❑               ❑               ❑              ❑ 
 
14) All Greenlanders are treated as Danish                ❑               ❑               ❑               ❑              ❑ 
 
15)  Greenlanders are trying  
       to become “real” Danish                                      ❑               ❑               ❑               ❑             ❑ 
 
16)  Most Greenlanders are  alcohol addicted            ❑               ❑               ❑               ❑              ❑ 
 
17)  Most Greenlanders are  drugs addicted               ❑               ❑               ❑               ❑              ❑ 
 
18)  Most Greenlanders are hard working people      ❑               ❑               ❑               ❑              ❑ 
 
19)  Most Greenlanders are very proud people          ❑               ❑               ❑               ❑              ❑ 
  
20)  Most Greenlanders are homeless                        ❑               ❑               ❑                ❑              ❑ 
 
21) Most Greenlanders are 
       under-developed/under-educated people            ❑               ❑               ❑               ❑              ❑ 
 
22) Most  Greenlanders are modest                            ❑               ❑               ❑               ❑              ❑ 
 
23) There is information about  
      Greenlanders in the media.                                   ❑               ❑               ❑               ❑              ❑ 
  
24) The Greenlandic culture (art, music,  
       theatre…) is part of the Danish culture               ❑               ❑               ❑               ❑              ❑ 
 
25) The Greenlandic culture (art, music,   
       theatre…) is visible like the Danish one             ❑               ❑               ❑               ❑              ❑ 
 
26) The integration of Greenlanders                          
       is a problem for the Danes                                  ❑               ❑               ❑               ❑              ❑ 
 
 
 
